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This is an extract from a message received from Joanne Alderman, MD of The Tourism Connection in which she 
asked about the existence of an association involving tour guides conducting group on overseas tours or that Australian 
tour companies  could/should belong to and also asked about an international Code of Conduct for tour guides. Our 
reply included defining the three roles which the unfortunate agent took on I.e. travel agent, tour manager and tour 
guide and the perils of undertaking such a tour without public liability insurance and more importantly from GOA’s 
point of view without accreditation for any or all of those roles. I quote this case to reinforce the need for tour guides to 
become accredited; qualifications, a Code of Conduct, First Aid certificate and  some field experience  as well as the 
PL insurance would have gone a long way to protecting the agent  in the event of litigation.                                                             
                           Remember the World Federation’s challenge to travellers for this year: 
                                         Is your guide qualified? We are the Professionals! 
To prove your professional status, you need to be accredited with the Guides of Australia Accreditation which was 
developed with the assistance and acknowledgement of the Federal Government. Tourist Operators, GOA, as the 
government-recognised peak body representing Tour Guides, has much to offer Coach tour operators, proprietors of 
tourist features and indeed any business in which guides are involved. We are building up a directory of guides in most 
states (Where are the Queensland, Tasmania and ACT guides?) to which Associate membership of GOA gives direct 
access including details  of the individual skills and interests of guides. GOA's membership of the World Federation 
also keeps us up to date with the international scope of the tourism industry. Our country with all its unique and 
wonderful features cannot lay claim to anywhere near the same standards of general tour experience delivered by the 
best of other countries.  Tour guides are  licensed with rigorous training courses required to qualify.  Local guides  are 
required to accompany tour groups alongside the Coach captain and to be multilingual in many places. We don't even 
hold a candle to some of the developing nations of Asia. 

"Is your guide qualified? 
My message is  

"Get behind GOA and get our visitor experience up to  world's best standard ".    
Rob Johnston (TGWA)  
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“An Australian Travel Agent took a group of tourists 
away overseas. He had put the tour together, sold it and 

guided it. There was a dreadful accident in which a passenger sustained very severe injuries. 
Apparently, they are having a difficult time proving that this person is negligent.  As a tour operator he 
has done the right thing i.e., selling the tour, making the bookings etc, but they want to prove that his 
negligence is in relation to his poor 'guiding' skills.”  
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The Australian Indigenous Tourism Conference (AITC) was held in Townsville 
late last month. Sponsored by Tourism Australia, the conference was organised    
by the Western Australian Indigenous Tourism Operators Committee (WAITOC). 
This event  has grown to become one of the premier forums for discussing  the 
key issues that impact on Indigenous tourism in Australia, and the opportunities 
that exist for culturally authentic Indigenous tourism product. The Indigenous 
Tourism Experience Exchange (ITEE) was held alongside AITC, where 28 

Market and Export Ready operators met with seven buyers and nine media. Reports have flowed in from 
attendees saying that it was the best ever AITC, inspiring new ideas and renewed enthusiasm for growing 
and developing tourism enterprises. Source: (Tourism Australia) 
http://www.indigenoustourism.australia.com 
 
The 2009 The Gnunkai Award winners at the gala dinner celebration. The winners of each of the three 
categories were: 
 
Indigenous Individual — Mark Olive ����Celebrity Chef  
                                       Mark Olive (aka the “Black Olive”) has been a chef for over twenty years -  He         
                                       became interested in cooking as a child, watching his mother and aunts. He was  
                                       born in Woollongong in New South Wales, but his people are the Bundjalung  
                                       nation from the state's northern rivers region. His interest in people and in the      
                                       arts, has guided him through an amazingly varied career. He trained with a  
                                       European chef and has worked in theatres, universities, health centres, Jewish  
                                       kitchens preparing kosher food, on film sets and in a la carte restaurants.  
 
Bookabee Tours Australia: is based in Adelaide, South Australia and was established early in 2005. 
They offer a range of tourism products that feature a blend of mainstream outback tourism and uniquely 
Aboriginal tourism experiences. Bookabee are proud to be Aboriginal owned and operated.  
Ownership, Management and Key staff: Bookabee Australia Pty Ltd is an Aboriginal owned and      
                                       operated tour company. They have two working Directors and are currently                    
                                       looking to employ additional staff as tour guides and drivers. The key people    
driving                           are Haydyn Bromley and Lelee Sanderson, they are well supported by industry    
                                       with a close connection with Caroline Densley (Director: Diverse Travel 
Australia)                       Australia). As a fully licensed and accredited Commercial Tour Operator,        
                         \             Bookabee Director (and primary tour guide), Haydyn Bromley draws from the  
                                       knowledge and experiences learned from influential people like his grandfather,     
                                       a senior initiated Adnyamathanha man, and other family members, to position         
 Bookabee as a market leader in the provision of genuine Aboriginal immersion experiences in South 
Australia. Haydyn is an Aboriginal man and descendant of the Adnyamathanha, Yarluyandi and 

 

 

 

GOA:  Information for tour guides  
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Narrunga groups of peoples and takes pride in his strong connection with his Adnyamathanha heritage 
from the Flinders Ranges in South Australia. He has direct family ties to the Flinders Ranges and has 
spent many years travelling the local area. He is also well-accustomed to, and experienced in outback life 
and travel. Haydyn Bromley transitioned from a career in education (where he was a celebrated educator 
for over 20 years including classroom teaching for 13 years and a cultural adviser to a variety of 
organisations), to a career in tourism. At Bookabee, Haydyn combines his skills in education, his passion 
for tourism and his commitment to furthering improvements in Aboriginal community and affairs. As a 
tour guide, he is able to make the most of his education skills to provide an all-inclusive holistic tourism 
experience for his tour guests. 

Indigenous Tour Guide — Jenny Hunter 
   Tourism First For Kakadu Culture Camp: April 18, 2007; Source Tourism Australia. 

A tourist camp in Kakadu National Park has become the first 100% Aboriginal-owned business to be 
awarded the highly regarded Savannah Guides tourism accreditation. In a ceremony held last Friday in 
the park, Kakadu Culture Camp joined a network of tourism businesses across northern Australia that 
have been declared Savannah Guides Sites, recognising their commitment to conservation and the high 
standard of cultural experience they provide to visitors. Kakadu National Park Manager, Glenn Meade, 
celebrated with the Camp's owners at the accreditation ceremony. He said the Camp has undergone a 
rigorous peer testing regime to qualify, culminating in their final assessment at the latest Savannah Guide 
school, which was held in the park last week. 
"I am delighted to see Kakadu Culture Camp achieve Savannah Guides accreditation - to do so in their 
first 12 months of operation certainly sets the bar high," Glenn said. "As one of the major sponsors of 
this week's Savannah Guide school we are very pleased by the enthusiasm it has generated in the park. It 
has allowed a number of Aboriginal tourism enterprises to showcase their product to their peers, and 
inspired some to consider attaining accreditation through Savannah Guides." 
Savannah Guides Manager, Rick Murray, welcomed Kakadu Culture Camp as the first Aboriginal-
owned accredited member.  
"Kakadu Culture Camp have worked hard to achieve this goal. The pathway to becoming a Savannah 
Guides Site involves considerable commitment, including participation in three Savannah Guides schools 
in locations right across northern Australia," Rick said. "The key tour guides of the business also undergo 
a rigorous peer assessment. Andy Ralph and Jenny Hunter from Kakadu Culture Camp have made this 
journey with us and we welcome them as the first Savannah Guides Site in Kakadu." 
Jenny Hunter, one of Kakadu Culture Camp's owners and a key tour guide, said it was really great to 
pass all the rigorous tests and become accredited with a professional network of guides.  
"Being the first Bininj (Aboriginal) enterprise and the first tour operation based in Kakadu makes this all 
the more special," Jenny said.  
Jenny's brother, Fred Hunter, is a co-owner and guide at the Camp. He congratulated Jenny and her 
partner Andy Ralph on their success. "Jenny and Andy have worked really hard for this and it brings a lot 
of expertise to our operations, something you can only get from training with proficient guides at the top 
of their game. We hope it rubs off on the rest of us and soon we'll all be Savannah Guides," Fred said. 
Last year, the Australian Government made $150,000 available for indigenous tourism businesses in the 
Park as part of the $1.77 million in funding to accelerate the implementation of Kakadu's Shared Vision 
for Tourism. Energy Resources of Australia Ltd (ERA) also contributed $50,000 to the fund. 
Kakadu Culture Camp received a grant of nearly $50,000 to help them diversify their product offering 
and install safari tents, which were used for the first time this week to accommodate guides at the school.  
___________________________________________________________________________    
Britain's Ben Southall named best candidate for Best Job in the World:  

Wow! What a whirlwind week we've had at TQ since 34 year-old Ben Southall from the UK was named 
Caretaker of the Islands of the Great Barrier Reef. Following Premier Anna Bligh's announcement on 
Hamilton Island last Wednesday 6 May, Ben and the TQ crew have been inundated with media requests 
from across the globe. The final 16 candidates - from 15 countries - spent four days leading up to the 
announcement in the Whitsundays for the final selection process, which included snorkelling on the 
Great Barrier Reef, visiting the islands and blogging about their experiences. At the end of their time on 
the island, the selection panel was faced with the very tough recruitment decision of choosing between 
these charismatic candidates. Ben, who comes from Petersfield in Hampshire, England, demonstrated he 
had the skills to perform the role, could offer a unique point of view on the Islands of the Great Barrier 
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Reef and had the ability to grow and maintain a loyal following during the six months of his contract. 
Throughout the selection process, from the time he was announced in the Top 50, and then the Top 16, 
Ben has excelled in showing a true passion for Queensland. His ideas for how he will make the role his 
own, plus his initiative and ability to rise to the challenge impressed the selection panel and secured his 
place in the top job. TQ looks forward to welcoming Ben on board as part of the team from 1 July and 
watching what he can do during the six months that he'll be in Queensland. Ben will be based on 
Hamilton Island and will spend his time exploring the Islands of the Great Barrier Reef and reporting 
back about his experiences. For further information, including biographies and photos visit - 
www.islandreefjob.com  

�
 
Tourism operators pulling down the shutters for 
Australia - without realizing : �,�-" �."�//�01�"-1�2�3�,�44��
5667 : ��3��-�8����9��.!�"�&�3�:-;
���
��/�	��"�����
����< �Eturbo 
news. 

Forget Gen X and Gen Y. It could be the baby boomers 
generation throwing the tourism industry a lifeline yet the 
largest wedge in the Australian population pie is stereotyped 
and over-simplified by Australian business, and tourism 
operators and destinations are turning away baby boomer 
business, without realizing it. 
The inaugural Baby Boomer Tourism Summit will be 
held on May 25 at the Australian National Maritime 

Museum in Sydney and they will examine the life for 45 to 64 year old Australians – reputed to control 
half of the nation’s wealth.  
“Baby boomers were the original backpackers, so they have a sense of adventure and yet they’re aware 
they won’t always have their health. So despite their superannuation being kicked around by the financial 
crisis, they are still highly motivated to travel and to live life.” Mr. Leigh Kealton states. “Destinations, 
travel agents and operators need to start planning urgently to cater for the interests and requirements of 
the travelling baby boomer. “The grey nomad market still has enormous untapped potential but it’s not 
all baby boomers are interested in. The key is to understand your potential client – which is exactly what 
we hope the industry will learn from the Summit.”  
____________________________________________________________________________________ 
�

 Indigenous Tour Guide Training Success  
 
Eight aspiring Pilbara locals are among the first participants to complete a specialised tour guide training 
course delivered at Millstream National Park this month. 
Tourism Western Australia, in conjunction with Global Gypsies Tours & Training and Pilbara 
TAFE, delivered the two-day course plus an assessment day. The training provides successful 
participants with a Certificate of Completion in “Lead Tour Groups” and gives them the opportunity to 
continue their study in Certificate III in Tourism. For more information on the program, contact Tourism 
WA Product Development Manager, Kristy-Lee Cooke on 08 9182 2030 or Jan Barrie at Global Gypsies 
on 08 9341 6727.  
 
 
 
 
 
 
 

 
“Work and play are words 

used to describe the same thing 
under differing conditions.”  

~ Mark Twain 
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� Andrew Harper, Travel. Yahoo.com (Extracts from April)   
 Fortunately for us, a great view can happen at any place and at any moment: a sunset over an 
 empty  field, an unexpected panorama from the top of an office building, the morning sun on a 
 crowded street. There are some classic views, however, that are certainly worth a trip. As a travel 
 writer, I’ve been lucky to behold a number of spectacular sights, but the following ones I’ll 
 remember for a very long time. Which is the most spectacular harbor in the world: Rio, Hong 
 Kong or Sydney? It’s hard to say, but on a sunny day, the view from Taronga Zoo across a yacht-
 strewn expanse of blue water to the Opera House, the Harbour Bridge and the towers of 
 downtown Sydney certainly takes the cake. 
 
2  Great Barrier Reef diving ranks 7th on Japanese wish list: Source, Tourism on Q 
 Japanese dive enthusiasts voted Cairns and the Great Barrier Reef in their top 10 wish-list of 
 global diving destinations at Asia's largest diving exhibition last week. Cairns and the Great 
 Barrier Reef came in seventh at the annual Tokyo Marine Diving and Resort Fair. The fair 
 brought together diving representatives from around the globe for a three-day show of cutting-
 edge diving and tropical island travel products and the latest in technology and equipment.  
 
3�� Queensland icon the MV Mirimar  is retiring after 75 successful years. During its lifetime, the 
 Mirimar has cruised the islands of Moreton Bay, served the Defence Force during WWII and 
 ferried passengers to Magnetic Island. More recently the vessel has taken locals and tourists to 
 Lone Pine Koala Sanctuary. 

-��� UK names Australia ‘Best Holiday Destination’: Australia has been awarded the Best Holiday 
Destination at the United Kingdom’s prestigious Ultratravel 100 awards for the 
second year running. Voted for by readers of Ultratravel magazine, the awards 
focus on luxury experiences and celebrate the world’s top 100 airlines, hotels, 
travel companies, countries, cruises, spas and ski resorts. To further Australia’s 
reputation as a luxury destination for UK travellers, Tourism Australia has been 
working with UK industry and media to emphasise Australia’s luxury credentials. 

 A media partnership with the Conde Nast group has resulted in six advertorials being published 
 in UK Vogue, Brides, Traveller, GQ, House & Garden, and Tatler magazines, profiling 
 Australia’s range of luxury experiences, tailored to each magazine’s audience. 

�� Adelaide to Host World Life Saving Championships Rescue 2012 
The International Life Saving Federation today announced that Adelaide will host the 
World Life Saving Championships in 2012. "The World Championships is the largest 
international lifesaving event in the world," says Minister Wright. "More than 4,000 
competitors and officials plus thousands of spectators are expected to travel to Adelaide 
from across Australia and overseas to take part in the 2012 World Championships.  
Adelaide's quality facilities and compact size have won over officials from the 
International Life Saving Federation (ILS) and Surf Life Saving Australia (SLSA). The 
International Life Saving Federation's (ILS) Secretary General, Harald Vervaecke, has 
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visited the locations in Adelaide and said he is impressed by what he has seen.  
"The beaches and facilities that Adelaide has to offer for the World Championships will 
allow the ILS to take the event to a new level and make Rescue 2012 a showcase sporting 
event in Australia," Mr Vervaecke says.  
"Additionally Glenelg will be the official, accommodation hub' of Rescue 2012 and will 
become the athlete's village and festival location, with the opening and closing 
ceremonies to be conducted there, with all beach events to be held at twilight."  
 
�

�
Arkaba Station's Wild Bush Luxury Upgrade 
The renowned Australian ecotourism company, Wild Bush 
Luxury, has purchased Arkaba Station, in South Australia's 
beautiful Flinders Ranges. Arkaba will reopen after a major 
upgrade in early November 2009, offering a unique five-star 
Outback experience for guests.  Arkaba is a 60,000 acre working 
sheep station on the edge of the geological amphitheatre of 
Wilpena Pound, with a heritage homestead which will offer five 
new accommodation rooms to guests.  The main homestead will 
provide seating on its verandah for each room, and its library will 
be available for those seeking some seclusion. Dinner will be 
hosted on the terrace overlooking the ranges and a cosy fire in the 
garden and there will also be a wet edge pool and a self-service 

bar and wine cellar for guests, plus a resident chef to provide gourmet meals. Premier guided experiences 
include a three-day Overland Guided Walk, which takes visitors through a rich and varied landscape with 
overnight luxury swag camps which are supplied with food and beverages in advance. Another guest 
experience on offer will be wildlife viewing - the station is home to an extraordinary variety of birdlife 
and wildlife, including kangaroos, wallaroos and wallabies.  Other activities to be offered will include 
sheep station activities, horse riding guided by an Aboriginal elder, four-wheel-drive trips, scenic flights, 
mountain biking and Indigenous cultural experiences. Source: SATC 
 
Ski season 2009 lifts off 
Victoria’s alpine resorts are gearing up for a bumper season with the official launch of the 2009 Ski 
Season over the Queen’s Birthday long weekend. 
The State Government will inject $400,000 into the alpine region to assist two new projects being 
developed by the Falls Creek Alpine Resort Management Board – a new Pack Horse Heritage Trail and 
signage improvements around the Falls Creek Village. 
The new works will complement projects currently underway to boost Falls Creek’s visitor appeal, 
including the St Falls redevelopment to improve safety and pedestrian access, the All Seasons Gateway 
Development to build new village arrival facilities, and the sealing of the Bogong High Plains Road. 
A new Winter Alps Bus Link service has also been introduced to provide a public transport connection 
between the regional towns of Wangaratta, Bright, Omeo and Bairnsdale along the Great Alpine Road. 
The winter bus trial is being delivered as part of the Let’s GET Connected and North East Transport 
Connections projects in collaboration with the Department of Transport. Source. Tourism Victoria   
 
Brumby officially opens Melbourne Convention Centre 
The Melbourne Convention Centre officially opened its doors on 5 June, sharing the momentous 
occasion with World Environment Day. 
Premier John Brumby opened the state-of-the-art venue at an official lunch for dignitaries and the 
business community in which guests were fittingly served a ‘sustainable’ menu using produce and wine 
from local producers and farmers. 
Already known for its innovative environmental practices, the Melbourne Convention Centre is the first 
convention centre in the world to achieve a ‘six star green star’ environmental rating. To date there are 
already 50 major international conventions and a predicted 190 national events booked to be held at the 
new centre. Source. Tourism Victoria 
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City Circle route extends its reach 
Melbourne visitors can see more of the city for free following the recent extension of the City Circle 
Tram route. The route now takes in the popular NewQuay and Waterfront City precincts of the 
Melbourne Docklands, offering sightseers an even more convenient and cost-free way to visit the city’s 
newest hot spots. Source. Tourism Victoria 
 
�
�
�
1:�� 26 to 28 August 2009: The Cruise Down Under Conference: ‘Riding the Cruise Boom’ will 
 be held in Adelaide. The major cruise industry event in Australia, keynote speakers Ann Sherry 
 AO from Carnival Australia, Chris Martin from Holland America Line and Darius Mehta from 
 Silversea Cruises will cover a full range of cruise topics. For more details - 
 http://www.cruisedownunder.com/conferences 
2:  Melbourne to host Corroboree 2010: Tourism Australia’s Corroboree event for Aussie 
 Specialist agents from the UK and Europe will be held in Melbourne from 6-8 May 2010. More 
 than 300 qualified agents will travel to Australia for Corroboree, gaining first hand Aussie travel 
 experiences and the opportunity to hone their sales skills. This event is an important part of 
 Tourism Australia’s Aussie Specialist Program.  
3: Backpacker Industry Forum in Melbourne: ATEC’s Backpacker Tourism Advisory Panel, in 
 co-operation with Backpacker Operators Alliance of Victoria and Tourism Victoria will hold a 
 backpacker Industry Forum in Melbourne on Monday 15 June from 3.30pm to 5.30pm. The 
 Forum will offer the latest news and insights from Tourism Australia, Tourism Victoria, 
 Backpacker Operators Alliance of Victoria, STA Travel UK, Backpacker Tourism Advisory 
 Panel and the Sustainable Tourism Cooperative Research Centre. http://www.tourism.australia.com 
4:� This year's Tourism Futures National Conference has a strong environmental agenda and will  
 encourage the industry to look for creative solutions to climate change. Hosted by Tourism  
 Queensland, Tourism Australia and Gold Coast Tourism, the event will be held on the Gold  
 Coast 17-19 August. Stefan Gossling from Lund University in Sweden will be presenting his  
 views on the need for Australian tourism operators to adopt a more environmentally compatible  
 business model. 
5:� Dreamtime 2009 (update): Dreamtime, Australia’s premier incentive travel event will be held 
 from Monday 12 to Friday 16 October 2009.  The program’s new format will give sellers the 

opportunity to connect with qualified international buyers whilst showcasing 
Australia’s most outstanding incentive experiences.   
Offering dual destinations for buyers and media, the Dreamtime program will 
include a two day educational in Melbourne, Sydney, Adelaide, Sunshine Coast / 
Brisbane or the Northern Territory, coordinated by the Convention and Visitors 
Bureaux. This will be followed by a business forum in the host destination of 

 Sydney. Dreamtime 2009 is being held in partnership with primary sponsors, Business Events 
 Sydney and exclusive airline partner Qantas. Seller registration to attend Dreamtime will open in 
 July 2009. To view the program & for more information about how to get involved, please 
 contact Jodie Oberg, Dreamtime Manager or http://www.businessevents.australia.com  
� �� World Masters Games, (extracts from the article by NELSON ALCANTARA | APR 07, 2009)  

 From October 10 - 18, 2009, Sydney will be the host of the seventh edition of the World Masters 
 Games, an international sporting event boasting more competitors than the Summer Olympic 
 Games. Thousands of participants from more than 100 countries will travel to Sydney to compete 
 in the most accessible and populous international sporting event. Medals will be awarded in age 
 categories in 28 official sports ranging from archery, basketball and cycling to tennis, volleyball 
 and weightlifting. 
 "Sydney is thrilled to host the 2009 Sydney World Masters Games, a spectacular and inclusive 
 event that has built a true world community over the years," said Margy Osmond, chair of the 
 Sydney 2009 World Masters Organizing Committee (SWMGOC). "The Games participants' 
 passion, unique backgrounds, ages and stories are what make this international event so special. 
 Sydney is committed to increasing the diversity of the competitors attending in 2009." 
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 The 2009 Sydney World Masters Games will be held 72 venues and is open to everyone rather 
 than just elite athletes, the World Masters Games are the world's largest multi-sport event, 
 attracting more than double the number of competitors of the Olympics. To enter the Games 
 people need only meet their sport's minimum age, which ranges between 25 and 35. Games 
 competitor and volunteer registrations are open now at www.2009worldmasters.com. 
 

Australian Cave & Karst Management Association: http://www.ackma.org/   
July 6 - 11th 2009. International Conference on Geomorphology Melbourne 

 September 15th-17th 2009 Environmental Systems Management Association Conference,  
           Bunbury, WA 
 October 17th -18th 2009 Australian Rock Art Research Association, Broken Hill, NSW 

�
Good Food and Wine show: November 6th- 8th 2009 

� �
up like Gordon Ramsey's wok, attendees can expect cooking tips from celebrity chefs, delicious 
wines on offer for the tasting and some highly enlightening cooking classes.��
�
Industry workshop: Climate Change 101  
Industry is encouraged to sign up for a tailored tourism focused climate change workshops being 
held on Monday 6  July.2009 
The sessions will provide the necessary skills and tools to keep the Australian tourism industry 
well-informed, well-prepared and competitive in the face of climate change. The Melbourne 
instalment of the Climate Change Workshop series will be held at the Marriott Hotel on Lonsdale 
Street. 
Workshops are free of charge, however participants must register to attend online at 
www.tourism.australia.com/registration.au.  
The Victorian Government has also released a Climate Change Green Paper – the next step in its 
response to climate change. The Green Paper proposes ways to reduce greenhouse gas emissions, 
adapt to the impacts of climate change and become a leading low carbon economy. 
For more information go to www.climatechange.vic.gov.au 

 
Tourism Futures National Conference for 17-19 August 2009 will be held at the Surfers 
Paradise Marriott Resort & Spa. Tourism Futures covers key issues impacting the whole of the 
tourism industry. This year the conference theme is ‘Redefining the Future’. To find out more, 
visit www.tourismfutures.com.au. 

9th Australian Regional Tourism Convention, Alice Springs  
Tourism NT and Tourism Central Australia, have commenced planning. the Convention, which 
will be held from 31st August - 4th of September 2009  
This year, as with previous Conventions, the range of speakers is wide and varied. The website 
will be updated with biographical information as more speakers confirm their availability for the 
Convention. See the 2009 home page for full details: .http://www.regionaltourism.com.au 
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Brisbane Convention and Exhibition Centre; South Brisbane 
The Good Food and Wine Show 2009 hits the cities of Brisbane, 
Melbourne, Perth and Sydney, bringing with it all the exciting features that 
have made the show a success in previous years. As the atmosphere heats  

Intercultural communication : ‘Understanding Ways. Communicating Between Cultures’, Kerry O’Sullivan, 1994 

Realise that, like all interpersonal matters, intercultural communication can be 
enjoyable, frustrating, puzzling, rewarding, irritating, fruitful, difficult and 
fascinating. 
. 
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4�� Top fashion blogger to visit Australia: Source Tourism Australia.  One of the world’s most 
influential bloggers, The Sartorialist, will visit Australia this month as part of a new Tourism 
Australia initiative to target social media opinion leaders. The Satorialist,  aka Scott Schuman, 
who was rated by Time Magazine as one of the world’s top 100 design influencers and by The 
Observer as the 20th most powerful blog in the world, will visit Australia in April. His New York 
based blog site currently receives in excess of 36 million visits per annum, with many visitors 
joining in the conversation via interactive blogging. Mr Schuman has been invited as part of 
Tourism Australia’s new push to invite leading online opinion leaders to experience Australia. 
Tourism Australia aims to work with these key influencers to drive the desire in others to travel 
to Australia through positive word of mouth  commentary. Tourism Australia Managing Director 
Geoff Buckley said the addition of the Visiting Opinion Leaders Program to Tourism Australia’s 
existing public relations activities provided new ways to reach consumers in the rapidly changing 
communications landscape. “In addition to traditional advertising there are so many more ways to 
reach consumers today, particularly in the digital environment,” Mr Buckley said. “We know that 
the consumers we target – Experience Seekers – are very active in the digital space which is a key 
reason why we are targeting digital opinion leaders who have a vast audience and influential 
voice.” To read more about the Visiting Opinion Leaders Program, visit http://www.tourism.australia.com/content/Marketing 
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1: My Australia magazine distribution commences  
From today through to June, 410,000 copies of Tourism Australia’s first My Australia magazine 
targeting young Australians will be distributed via newsstand and subscription copies of marie 
claire, Men’s Health, Women’s Health, OK Magazine, Cosmopolitan and Cleo. 
Featuring Aussie holiday stories from high profile Australians, the magazines are intended to 
inspire Australians to plan their own Aussie holiday. All advertisers within the magazine receive 
a bonus advertising placement for one week on the special offers page of Australia.com. The 
stories in the magazines will also be published on Australia.com. 
  
The My Australia magazine targeting Australian families will commence distribution on 28 May 
and the magazine targeting older Australians on 6 June. 
 
2: My Australia  family magazine - out now 
From today, 355,000 copies of Tourism Australia’s My Australia family magazine will be 
distributed alongside the Sydney and Melbourne Magazines, Donna Hay, Notebook and Out & 
About with Kids. The My Australia magazine targeting older Australians will be distributed from 
6 June.  
All advertisers within the three versions of My Australia magazine receive a bonus advertising 
placement for one week on the special offers home page at Australia.com, coinciding with 
each magazine’s publication date.  
�
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You MIGHT find this interesting! Many of us go for walks in the bush, put our walking 
shoes away and then carry on with our urban lives. But when Australian writer Emily 
Ballou went for a walk in the Blue Mountains she discovered that Charles Darwin had 
trodden the same route in 1836. This realisation set her on a new path: to capture the life of 
Charles Darwin, not as prose biography, but in verse. Emily Ballou's collection The Darwin 
Poems dwells on Darwin's emotional life and relationships, not just his scientific pursuits. 
It's very different from the many biographies published this year to celebrate the 200th 
anniversary of Darwin's birth.  
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Kakadu National Park: Kakadu Highway: Jim Jim NT 
http://www.kakadu-attractions.com/warradjan/index.htm 
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G'day UK: Bondi meets the Thames  

 

London residents will have a chance to sample 
Sydney’s enviable beach lifestyle when Bondi 
Beach comes to London’s River Thames on June 
24. The promotion is being arranged by Tourism 
NSW as part of the State Government’s support 
for G’day UK 2009. Bondi on the Thames will 
mark the official launch of G’day UK 2009, a 
week-long series of events designed to bring 
Australia to the UK market and strengthen links 
between the two countries. It is supported by 
NSW and other State Governments, the Australian 
Trade Commission, Qantas and Tourism Australia 
in conjunction with the Department of Foreign 
Affairs and Trade, Wine Australia, Australian 
Business and key private sector sponsors. 
 
 
 
 
 
 
 
 
 
 

 

Product Information 

"Our Land Is Our Life"   
The people from Murumburr, Mirrar Gun-djeihmi, Badmardi, Bunitj, 
Girrimbitjba, Manilakarr, Wargol and other clans have combined to 
create an exciting and memorable exhibit.  
"Come Look and Feel Our Culture"  
The Aboriginal traditional land owners (Bininj) of Kakadu National 
Park have wanted to tell the story about their culture for a long time. 
Through the displays and exhibitions you can gain an understanding 
of the Bininj and their country.  
Warradjan Gallery: After you have journeyed through the display 
and explored the many facets of Bininj Culture, you can browse 
through a gallery of arts and crafts from Kakadu, Arnhem Land and 
Katherine regions, displayed for sale. The majority of artworks are 
produced by local artists of this country. Warradjan Cultural Centre is 
one of the few exclusive establishments selling Senses Of Kakadu 
CD, a collection of music and songs performed during the festival. It 
includes the song "Senses of Kakadu", performed and written by 
Shellie Morris, telling a story of seasonal changes highlighted in the 
Indigenous Calendar of the Gagudju People of Kakadu National Park 

 

Bondi on Thames will see Sydney’s iconic beach experience recreated alongside London’s famous 
river, complete with pristine white sand, beach fashion, Bondi lifesavers and a number of giveaways. 
Visitors to the event will be encouraged to enter a competition to win a holiday for two through 
Qantas Airways to visit the real Bondi Beach, a surfing lesson at Bondi and surf wear from the Hot 
Tuna clothing range. The United Kingdom is the largest source market for international visitors to 
NSW. The G’day UK promotion is an opportunity to remind people in England about the State’s 
great beaches, World-Heritage-listed national parks, vibrant nightlife and year round calendar of 
events 
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Hi all, 
I thought this photo would be of interest. 
Ali Shiffel was our guide in Male, in the Maldives. 
Note his ID on a Ministry of Tourism lanyard. 
He is also wearing a head phone and a transmitter at his waist.   This was passed on to all the guides in 
each of the countries we visited.   
We all wore receivers that we tuned in to our own guide as we went along. 
Reception was great and it allowed us to move around to take photos and still be listening to the 
commentary.  
Being a Moslem country the guides in the Maldives were all male. 
They wore long leg tailored beige pants with white shirts and brown shoes in Male, and shorts with white 
shirt on the resort islands. 
Cheers, 
Anne Bottomley 
PTGAA 
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Vivid puts international media spotlight on Sydney: 

The Vivid Festival of Music, Light and Ideas commenced last night in 
Sydney. The city was buzzing with the start of key events - Luminous, 
Smart Light and Creative Sydney. Vivid is a feature of Tourism NSW’s 
current marketing campaign for Sydney Bring your grey matter to life 
in Sydney. 
Tourism NSW has arranged an extensive program of media visits for 
the event, with 25 international media currently visiting and a range of 
domestic media also here. A Reuters story about Brian Eno’s work as 
curator of Luminous, has received coverage in a large number of 
prominent international media outlets such as The Wall Street Journal, 
The Washington Post, the New York Times and AOL News. For more 
information about Vivid go to www.vividsydney.com. 
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Contact information for GOA  
 

·  Ecotourism Australia (EA) eco@tourism.org.au�
·  �
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