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_________________________________________________________________________________________________  
Directions           … Tour Guiding Issues and Activities!  
_________________________________________________________________________________________________  
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“An Australian Travel Agent took a group of tourist s away overseas. 
He had put the tour together, sold it and guided it. There was a dreadful accident in which a passenger 
sustained very severe injuries. Apparently, they are having a difficult time proving that this person is negligent.  
As a tour operator he has done the right thing i.e., selling the tour, making the bookings etc, but they want to 
prove that his negligence is in relation to his poor 'guiding' skills.”      
 
This is an extract from a message received from Joanne Alderman, MD of The Tourism Connection in which 
she asked about the existence of an association involving tour guides conducting group on overseas tours or that 
Australian tour companies  could/should belong to and also asked about an international Code of Conduct for 
tour guides. 
 
Our reply included defining the three roles which the unfortunate agent took on I.e. travel agent, tour manager 
and tour guide and the perils of undertaking such a tour without public liability insurance and more 
importantly from GOA’s point of view without accred itation for any or all of those roles. 
 
I quote this case to reinforce the need for tour guides to become accredited; qualifications, a Code of Conduct, 
First Aid certificate and  some field experience  as well as the PL insurance would have gone a long way to 
protecting the agent  in the event of litigation.                                                              
 
Remember the World Federation’s challenge to travellers for this year: 
  

Is your guide qualified? We are the Professionals! 
 

To prove your professional status, you need to be accredited with the Guides of Australia accreditation which 
was developed with the assistance and acknowledgement of the Federal Government 
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GOA reaches another milestone with the Annual General Meeting scheduled for mid September when two 
members of the Executive will retire and seek re-election.  Any other member’s representatives are, of course, 
eligible to nominate for the two year term of office.  In any case, we look forward to having full representation of 
members to make the necessary decisions for the future of GOA. 
 
Tourism Futures Conference 
Through the generosity of PTGAA, GOA was able to be represented at this important meeting on the Gold Coast 
in late August.  Suellen, our dedicated Secretariat, drove down each of the three days to represent us and ask some 
searching questions of the hundred or so delegates from a wide spectrum of the industry.  She made some very 
significant contacts and an even more significant impression on the industry at large.  There is more of her 
impressions and contacts later in this newsletter. 
 
Perhaps the most telling outcome of the conference was the message that accreditation as a quality control factor, 
while an avowed intention by Minister Ferguson, is not high on the Federal Government’s financial priorities.  If it 
is to be implemented, it will have to be financed by the industry and we have to be a bit pessimistic about that as a 
strong possibility.  Nonetheless GOA has a suitably rigorous accreditation program for tour guides which we have 
to persuade guides to adopt and the operators to recognise. The industry is very slowly coming to the recognition 
of the important role of the tour guide in the visitor experience and we are doing everything we can to raise the 
profile. 
 
What are the benefits of tour guide accreditation?  For individual guides it is a benchmark of their skill which then 
increases their suitability for employment; for the potential employers - coach operators or site management - it is 
a clear measure of the quality of the guide to enhance the visitor experience.   
 

So, Guides, put down your quals and experience, send them to your Association with your signed Code of 
Practice and First Aid Certificate and a Guides of Australia Accreditation Badge will be yours. 

 
        
                                                                 
 
 
 
 
                                                                                                                                    Rob Johnston, Chair. 
____________________________________________________________________________________________ 

 

Uluru:  Extract from the original Source: AFP 

A move by the National parks officials at Uluru to stop tourists climbing Uluru, was put forward on cultural and 

safety grounds as there have been about 30 deaths among tourists. "For visitor safety, cultural, and environmental 

reasons the (national parks) director and the board will work towards closure of the climb," the parks authority 

said. 

The authority's report added that Uluru was already closed on summer days and the Aboriginal community wanted 

it permanently off-limits to climbers, however Regional officials immediately opposed the closure, arguing it 

would exacerbate Australia's steady drop in tourism numbers. 

Indigenous community spokesman Vince Forrester said Aborigines had wanted the climb banned since the rock 

was handed back to its traditional owners in 1985, describing it as a matter of respect for an important religious 

site. "You can't go climb on top of the Vatican, you can't go climb on top of the Buddhist temples and so on and so 

forth," he told the ABC. 

________________________________________________________________________________________ 
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New forecasts highlight Australia’s Resilience 
The Tourism Forecasting Committee (TFC) has released its latest forecasts on the outlook for Australian tourism 
this year and beyond. While the new forecasts expect that international visitor numbers to Australia will decline by 
4 per cent in 2009, before returning to 3.1 percent growth in 2010, the results show that Australia is sustaining its 
appeal as a destination in a very difficult international environment.  
Australia’s resilience can be attributed to factors such as favourable exchange rates for international travellers, 
lower oil prices and intense competition among airlines and tourism operators. Our international marketing 
campaigns have also helped to keep Australia at the front of mind for international travellers during these 
challenging times in which seven of our top ten overseas markets are in recession. The outlook is mixed for the 
key source markets with growth expected from China and India and the Middle East while declines are expected 
from markets such as Japan and South Korea. The economic value of international tourism to Australia is forecast 
to decrease 2.1 per cent to $24.2 billion in 2009 before returning to growth in 2010 (+2.2%).  
The outlook for domestic tourism is also mixed with 2009 expected to see Australians taking fewer domestic trips 
but spending more during their travels. Domestic visitor nights are forecast to decrease 3.9% in 2009 while the 
economic value of domestic tourism is forecast to increase 2.9% this year to $64.2 billion.  

___________________________________________________________________________________________ 
 
50 years, a million lives saved 
The seatbelt turns 50 this year and is being celebrated for all kinds of reasons. Not only is the invention estimated 
to have saved more than a million lives, it has also been named one of eight patents to have the greatest 
significance for humanity during the hundred years from 1885 to 1985. The three-pointed, v-shape design we 
know was invented by Volvo in 1959 and the patent was opened to allow free access to all other car 
manufacturers. 
____________________________________________________________________________________________ 
 
AUSTRALIA TOURISM SAFETY 
Is Australia a safe travel destination? 

 
Photo by Nelson Alcantara 

Article by:Dr Jeff Wilks; Director; Tourism Safety; Runaway Bay. Queensland,(permission to copy this article 

received from Dr. Wilks 13th August 2009. 

BY JEFF WILKS | AUG 02, 2009  

According to a new report published last week in the Journal of Travel Medicine, Australia is a safe destination for 

overseas visitors – at least in terms of tourist fatalities by other than natural causes. 

In the period 2001-2003 there were 1,068 overseas visitor deaths recorded by the Australian Bureau of Statistics. 

The majority of these deaths were from natural causes (73 percent), particularly ischemic heart diseases. There 

were a total of 247 accidental deaths, with the main causes being transportation accidents and drowning.  

In the three-year study period, there were only eight homicides recorded for the whole country. This rate is very 

low compared to other nations, and especially compared to many individual tourist destinations. As noted by 

Venditto and Mouzos from their 2006 investigation of visitor deaths for the Australian Institute of Criminology, it 

can be said with reasonable conviction that the murder of overseas visitors in Australia is a statistically rare event. 

Between 1994 and 2003 the murder rate of tourists was 0.9 per million short-term visitors to Australia. 
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These findings come at time when many destinations are struggling with issues of visitor safety and security, 

especially with the heightened concerns surrounding travel and swine flu. Indeed, the recent announcement by 

Mexico City that it is introducing free insurance for tourists in a bid to bring back visitors scared away by the 

swine flu epidemic is a good example of the unprecedented steps destinations are taking to reassure visitors about 

their safety. 

Visitor deaths are only one measure of overall safety at a destination. The Australian findings also highlight the 

very real risks to visitors from motor vehicle crashes and drowning – consistently the two main areas of tourist 

accidents worldwide. In these areas all destinations can do more to protect their visitors, especially identified ‘at 

risk’ groups like overseas students studying at colleges and universities, who may often slip under the radar as they 

live for longer periods within the community but are nevertheless tourists requiring assistance with unfamiliar 

activities. 

Is Australia a safe travel destination? On a range of measures the answer is yes. Is there still more that can be done 

to assist visitors in unfamiliar areas of activity, such as road and water safety? Again the answer is yes.  

In the past, tourism authorities were generally hesitant to talk about health and safety issues affecting visitors and 

many may still view these Australian findings with mixed feelings. On the one hand, it is reassuring to have 

empirical evidence that Australia is a safe travel destination. But, advertising the fact may set up greater 

embarrassment should something go wrong in the future.  

More importantly, should something go wrong having a strong and established track record of visitor safety 

performance places the one adverse event in proper context. 

At this point in time, travelers are very conscious about their personal health and safety. Concerns about infectious 

disease and serious crime have a strong influence on travel decision-making. Like Australia, those destinations that 

can provide a safe environment for visitors, and substantiate their claims, are increasingly attractive. 
____________________________________________________________________________________________ 
 
 

In just two days from now, 
tomorrow will be yesterday. 

 
_________________________________________________________________________________________  

 
Guides of Australia  

Guides of Australia accreditation provides tourists with an assurance that the 
guide has met industry specific requirements and has a commitment to best 
practice standards, ongoing professional development and the Australian Tour 
Guides’ Code of Guiding Practice. 
 
The accreditation is industry driven and run by the major tour guiding 
organisations around Australia. It is suitable for all tour guides in all sectors of 
the tourism industry and provides industry recognition for guides and 
encourages training in the necessary skills of a tour guide. 

 
Details of the Guides of Australia criteria and Application Kit are available at GOA’s website, www.goa.org.au or 
you can order brochures for distribution in your business by emailing goa@goa.org.au. 
_________________________________________________________________________________________  
 
Directions Newsletter 
Subscription - The GOA Directions Newsletter is published every 3 months. If you don’t normally receive this 
newsletter then register and subscribe at the GOA website. 
Articles - Because of the scope of tour guiding in Australia we endeavour to cover a multitude of subjects, but if 
you know of something interesting in your area, please let us know. We accept articles, advertisements and 
employment opportunities. 
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1. The Queensland Government is bringing together food, wine and beverage tourist destinations from across 
the state to create a comprehensive food and wine atlas for the first time. The Department of Employment, 
Economic Development and Innovation is currently developing the atlas, due for release in early 2010, in 
partnership with Hema Maps. Queensland food and beverage manufacturers and wineries are invited to 
apply for free entry in the publication. For more information go to  www.food.qld.gov.au  

 
2. The Gingin Observatory is a magnificent feature for locals as well as visitors with a permanent interactive 

display about Gravity (answering the naive question: What is it?) as well as the array of telescopes 
available for night sky viewing.  TGWA held its 2007 AGM there with the afternoon to investigate the 
Gravity Discovery Centre which includes the "Leaning Tower" and then an evening of stargazing. They 
saw (collectively) over 30 satellites pass over as well as the odd meteorite. Gingin is located about 90km 
north of Perth about 10km inland in the middle of the very flat coastal plain - ideal location for an 
Observatory away from the lights of the Metro area. Source: Rob Johnson (GOA Chair)   

 
3. The Gravity Discovery Centre is a magnificent feature for locals as well as visitors with a permanent 

interactive display about Gravity (answering the naive question: What is it?). Next door at Gingin 
Observatory there's an array of telescopes available for night sky viewing.  TGWA held its 2007 
AGM there with the afternoon to investigate the Gravity Discovery Centre which includes the "Leaning 
Tower" and then an evening of stargazing. They saw (collectively) over 30 satellites pass over as well as 
the odd meteorite. Gingin is located about 90km north of Perth about 10km inland in the middle of the 
very flat coastal plain - ideal location for an Observatory away from the lights of the Metro area. Source: 
Rob Johnson (GOA Chair) 

 
4. Gingin Observatory News - August 2009. “Western Australia is set to become the world leader in 

astronomy with two significant projects, the Square Kilometre Array and the Zadko Telescope.”  
 Coming Up: 
 Seniors’ Stargazing Nights (Wednesday, 14 October and Wednesday, 25 November 2009) 
 Free Stargazing Night! (Sunday, 25 October 2009) 

 
5. Australia’s best hotels revealed: Federal Minister for Tourism, Martin Ferguson attended the 2009 

Australian Hotels Association National Hotel Awards for Excellence last week The Park Hyatt 
Melbourne was named Overall Hotel of the Year and Bilson’s Restaurant at the Radisson Plaza Hotel 
Sydney awarded Best Restaurant at the awards held on the Gold Coast 

 
6. Tourism Australia sponsored the award for the Best Tourism Initiative and congratulates Barnbougle 

Dunes Golf Links in Bridport, Tasmania on their win. 
 

7. Brisbane smartens up its tourist offering with a 'Five in One' card:  

 Visitors to Brisbane can now purchase a 'Five in One' discount card to encourage them to stay longer and 
 experience the city's top tourism attractions. The Brisbane Five in One card provides quick, cashless 
 access and will save visitors more than 30% on the city's key tourist experiences which include entry to 
 Lone Pine Koala Sanctuary, the Story Bridge Adventure Climb, Kookaburra River Queen Cruises, 
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 Riverlife Adventure Centre and XXXX Brewery Tour. The five attractions on the card were selected 
 based on popularity, accessibility and their proximity to the Brisbane River. The card is the first of its kind 
 for Queensland and has a successful track record in other domestic and international markets including 
 Sydney, Melbourne and Vancouver. The project was a joint initiative of Tourism Queensland and 
 Brisbane Marketing and is on sale now from the Queen Street Mall Visitor Information Centre, through 
 Brisbane-based hotels or via the website at www.brisbanefiveinone.com. The card costs $145 for adults 
 and $109 for children, providing full entry to each of the experiences within five days from the card's 
 activation. 
 
8. Australia’s National Landscapes 
 Announced at ATE 2009,-- Kangaroo Island, Australian Alps, Australia’s Green Cauldron, 
 Kakadu, Australia’s  Red Centre, Great Ocean Road, Australia’s Coastal Wilderness, Greater Blue 
 Mountains and Flinders Ranges. TA New National Landscapes site on aus.com     
 Australia’s National Landscapes were brought to life in the digital space this month with a new site 
 being launched off Tourism Australia’s award winning consumer website, www.australia.com. 

Each landscape is featured with motivating content and imagery and includes some exciting 
additional elements such as the interactive Google Maps and mini-documentaries. Google Maps 
allow Tourism Australia’s global target market, the Experience Seeker, to explore each landscape 
by zooming into areas of interest. The mini-documentaries, produced by Australian Geographic 
with voice over by Sorrel Wilby, can be played online or downloaded for future viewing on MP3 
players.  Explore the new National Landscapes consumer site at www.australia.com/nl. 
 

9. Minister recognises Pinnacles Desert Discovery on national design award Portfolio: E nvironment.  
Tourists have yet another reason to visit the Pinnacles, one of Western Australia’s top natural attractions, 
with its new visitor centre being recognised for interior design excellence. The Pinnacles Desert Discovery 
Centre at Nambung National Park was recently awarded the Best of State (WA) for Commercial Interior 
Design in the Design Institute of Australia 2009 Interior Design Awards in Melbourne. Source:TWA Talking 
tourism 

 
10. Victoria trumps Travelling in Australia awards: Victoria has again proven its resilience in the aftermath of 

the Black Saturday bushfires and the impact of global economic pressures, securing the largest number of 
wins in Travelling in Australia Magazine’s Australia’s 20 Best Experiences Awards. 
Six Victorian tourism destinations or operators were named among the nation’s best, demonstrating the 
industry’s enduring capacity to deliver diverse, quality tourism experiences to visitors of all persuasions. 
The honours rolled in for regional Victorian tourism operators with 12 Apostles Helicopters, The Great 
Southern Touring Drive, Phillip Island Nature Park and Sovereign Hill all triumphant. Mt Buller also 
prevailed as the country’s Best Snow Experience after a bumper ski season, while the City of Melbourne 
secured further recognition as Australia’s top food and wine destination. 
Chantal Dunbar, Editor of Travelling in Australia Magazine, said the success of Victorian operators and 
destinations was a credit to the State. 
"It's been an incredibly hard year for Victoria as a whole and yet they've still managed to blitz the field," 
Ms Dunbar said. 
This is the second year the Australia’s 20 Best Experiences Awards have been staged. Judging was 
undertaken by an international panel of Premier Aussie Specialist travel agents. 
A full list of winners and runners up are listed online at travellinginaustralia.com.au 

 
 
 
 

1. Bookings open at Sydney Harbour YHA 
Located in the heart of The Rocks precinct, the new Sydney Harbour YHA will offer twin, double, 
family and multi-share rooms, all with an en-suite bathroom and some with views of the Sydney Opera 
House. Bookings are now being taken for stays from 18 December 2009 with rates from $42 per person 

 
2. Bush Poetry comes to life in Tyalgum 

The tiny village of Tyalgum near Mt Warning in Northern NSW is the scene for a new bush poetry tour. 
Local host Dennis Cauldron blends poetry, historical facts and bush yarns during this half-day tour which 
includes a visit to the Pinnacle Ridge lookout and traditional Devonshire tea luncheon at Flutterbies 
Cottage Café. 
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1. Dreamtime to host inaugural Leaders' Forum  
Dreamtime 2009, ‘The story of Australian incentives’ is only 
two weeks away.  A new initiative being held during 
Dreamtime is the inaugural Leaders’ Forum which will explore 
global 'thought leadership' in business events. A strong line-up of 
'thought leaders' representing the international business events, 
marketing and academic community will be part of the Forum, 
including Robin Lokerman, President of MCI Asia Pacific and CEO 
Institutional Division; Lee Stephens, CEO of Aegis Media Pacific and 
Professor Roy Green, Dean of the Faculty of Business at the 
University of Technology Sydney. The Leaders' Forum will be held 

on Friday 16 October from 11.30am to 4.30pm at Luna Park in Sydney. 
If you are a senior manager in a business events organisation and would like to attend, please email Alicia 
Hutchinson. Places are strictly limited. 

 
2. Global Eco conference this November   

Ecotourism Australia will stage the seventeenth annual Global Eco Conference in Alice Springs from 9 to 
11 November. This year’s theme is ‘Green Tourism – New Energy, New Business’ and will bring together 
leading players from across the globe to examine best practice across sustainability, ecotourism, tourism 
in protected areas and climate change response. Delegates will also have the opportunity to study best 
practice examples first hand by participating in one of the pre-conference field trips. To find out more or 
register, visit www.globaleco.com.au 
 

3. Indigenous businesses supported by tourism hubs in the Territory   
The Australian Government, through the Emerging Indigenous 
Entrepreneurs Initiative (EIEI) is providing funds to Tourism Northern 
Territory to project manage the establishment and delivery of Indigenous 
tourism hub services in Alice Springs, Darwin and Nhulunbuy. 

Central Aboriginal Experiences is the name of the Alice Springs hub that 
supports ten indigenous businesses and gives clients the opportunity to book 

one or multiple tourism products in varying locations through one direct information and bookings line. The 
aim of the organisation is to develop and expand the capabilities of Aboriginal cultural touring throughout 
Central Australia, offering half, full day, overnight and extended touring options for groups and individuals. 
For further information: www.caent.com.au 

4. Melbourne to host Corroboree 2010: Tourism Australia’s Corroboree event for Aussie 
Specialist agents from the UK and Europe will be held in Melbourne from 6-8 May 2010. More 
than 300 qualified agents will travel to Australia for Corroboree, gaining first hand Aussie travel 
experiences and the opportunity to hone their sales skills. This event is an important part of 
Tourism Australia’s Aussie Specialist Program.  

 
5. Dreamtime 2009 (update): Dreamtime, Australia’s premier incentive travel event will be held 

from Monday 12 to Friday 16 October 2009.  The program’s new format will give sellers the  
opportunity to connect with qualified international buyers whilst showcasing 
Australia’s most outstanding incentive experiences.  
Dreamtime 2009 is being held in partnership with primary sponsors, Business 
Events  Sydney and exclusive airline partner Qantas. Seller registration to 
attend Dreamtime will open in July 2009. To view the program & for more 
information about how to get involved, please contact Jodie Oberg. 

 Dreamtime Manager or http://www.businessevents.australia.com  
 

6. World Masters Games, From October 10 - 18, 2009, Sydney will be the host of the seventh 
edition of the World Masters  Games, an international sporting event boasting more competitors 
than the Summer Olympic Games. 
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7. Good Food and Wine show: November 6th- 8th 2009 

� �
up like Gordon Ramsey's wok, attendees can expect cooking tips from celebrity chefs, delicious 
wines on offer for the tasting and some highly enlightening cooking classes.��

____________________________________________________________________________________________ 
 
Other Events? 
Is your guiding or tourism event, conference or workshop not listed here? Or do you know of one in your region 
not listed here? Let us know – email details to goa@goa.org.au 
 
____________________________________________________________________________________________ 
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Released in June 2009, the Jackson Report recommends a new strategic direction for Australian tourism 
that builds a platform for a vibrant and sustainable tourism industry. 
The report was produced by the Steering Committee for the National Long-Term Tourism Strategy, 
chaired by Margaret Jackson and sponsored by the Australian Government. 
The Jackson Report acknowledges the tourism industry faces major challenges of global proportions, but it 
also identifies critical gaps in industry development at the national level. 
In order to respond to these challenges the report calls for decisive action in that: 

·  All levels of government and industry work together and create more linkages to revitalise the 
industry and secure its future 

·  We must appreciate our destination’s competitive strengths and capitalise upon them over the 
long-term 

·  Tourism Australia must influence and stimulate the supply side of the market through industry 
development strategies and programs. 

The Jackson Report delivers 10 recommendations to the Australian Government including the 
improvement of tourism research, acceleration of digital distribution, investment, destination development 
and product innovation. 
See Jackson Report [PDF 865KB] 
Information on the National Long-Term Tourism Strategy can be found on the website of the Department 
of Resources, Energy and Tourism 

 
 
 

2. Biodynamic Agriculture Australia  
www.biodynamics.net.au/ 

3. Bio-Dynamic Research Institute (BDRI) 
www.demeter.org.au 

4. Biological Farmers of Australia (BFA) 
www.bfa.com.au 

5. DEMETER Bio-Dynamic Agriculture in Australia  
www.demeter.org.au 

6. National Association for Sustainable Agriculture, Australia  (NASAA) 
www.nasaa.com.au 

7. Red, White and Green: Biodynamics in Australian Vineyards 
www.redwhiteandgreen.com.au/ 

8. Biodynamic viticulture:  
 http://www.winediva.com.au/articles/biodynamic.asp 

 
 
 

Brisbane Convention and Exhibition Centre; South Brisbane 
The Good Food and Wine Show 2009 hits the cities of Brisbane, 
Melbourne, Perth and Sydney, bringing with it all the exciting features that 
have made the show a success in previous years. As the atmosphere heats  
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The Savanna Symposium is a joint effort between Savannah Guides, 
Savannah Way and the Tropical Savanna CRC. It is aimed at bringing like 
groups of people together from across the savanna region in order to share 
and learn from each other for the benefit of their community or business.  
 
The Savannah Symposium focuses on networking new ideas, programs 
and opportunities, show casing successful innovations and developments 
from across the savannas of northern Australia – Cairns to Broome 
including Longreach to Cape York and Torres Strait. This year’s theme is 
“Doing Sustainable Business in the Bush” with streams in Sustainable 
Communities, Conservation Business and Ecotourism. 
 

Attendees and presenters include indigenous communities, ecotourism businesses, mining companies, graziers, 
government departments, natural resource and land manager, not for profit organisations, researchers and business 
owners and mangers - each with their own story to tell about the successes and challenges in working in the 
savannas.  
 
There will also be a business showcase where innovative new products will be displayed so you can discover new 
ideas and developments for your business. 
 
This Savannah Symposium will be based at Charles Darwin University, Darwin, from Tuesday 17th to Thursday 
19th November with a field component in Kakadu National Park on Friday 20th and Saturday 21st November 2009 
(encompassing the Savannah Guides School). 
 
For further details on attendance or showcasing your ideas, research and progress contact Vicki Jones on 0409 045 
174, info@savannah-guides.com.au or Russell Boswell on 0408 772 513 or info@savannahway.com.au 
____________________________________________________________________________________________ 

 
Contact information for GOA  

 
·  Ecotourism Australia (EA) eco@tourism.org.au�
·  �
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Phone:   1300 558 105 
 

Professional Development Story/Info 

 


