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Dear folks,

GOA is now slowly moving into the next phase of the implementation of the Guides of Australia
accreditation program. This is the critical phase where we have to persuade all our members' members to
apply for it. Just about 60 out of some 450 have done so - leaving a lot more to be persuaded. What
have you contributed to this campaign? All members of our member organisations need to come on
board and as well as seeking the accolade (for it is a prestigious award to be highly valued by virtue of the
rigorous criteria applied), pester your colleagues to share the limelight.

At the same time, the operators who are our potential employers need to have pointed out to them the enhancement brought to their
tourist experience product by the involvement of a Guide of Australia. | am told there has been an assertion spread about that GOA
is campaigning to ban coach captains (or driver/guides) from delivering commentary. Nothing could be further from the truth. While
we have strongly advocated the employment of the qualified, accredited professional guide on day and shorter city tours, extended
large coach tours and such, we have always recognised that the economics of the outback adventure tour could not stand the
extra. Further, we have never even attempted to ban anyone providing any of the unique range of experiences so characteristic of
our tourism industry. Rather, we earnestly look for participation in the Guides of Australia accreditation programme by all those
hosting visitors interstate as well as overseas whether they drive vehicles or not. The assured quality of the visitor experience is our
concern and we will continue to strive for that quality by the vigorous promotion of the Guides of Australia programme.

The progress of the federal working group to which | was invited has rather predictably been somewhat stalled by the election and
produced an interim report to the Taskforce (which now glories in the title "Fair Go For Tourists"). That interim report included a
very well thought out Action Plan prepared by our Secretariat for promoting the uptake of Guides of Australia. The comprehensive
and rigorous G. of A. programme puts GOA in a strong position to seek the support of ASCOT at its first meeting for 2008 to
persuade the State Tourism Authorities of the quality assurance provided by the programme. We will be seeking their
assistance with the campaign to contact guides in all tourism areas; with promotion of the quality assurance to operators and with
the general campaign needed to bring the programme to the whole industry.

For the time being | will continue as GOA Chair but | may be seeking someone else to take my place in the near future as | am
preparing to make a "sea change" by moving with the family from Perth to Melbourne from where it will be more difficult for me to
represent TGWA and therefore be eligible to be a GOA Board member. No changes, however, need to inhibit the development of
GOA into a voice for all Australian Tour Guides so get behind your organisation to make GOA go and go and go...........!

Rob Johnston

Yours in Guiding

Rob Johnston GOA Chair
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Australia - Malaysia Institute Grants Program

GOA has applied for a grant from the Australia - Malaysia Institute Grants Program, for which we hope to be
successful.

The project is designed to be a research exchange program where we can learn from our Malaysian partners how
the legislation licensing tourism guides was introduced, it's administration and how it may have improved tourism
in Malaysia and how this could be adjusted into Australian Industry given the work commenced by DITR on
voluntary uptake of industry codes of practice such as the Code of Guiding Practice. This project is scheduled to
run in conjunction with an industry conference (hosted by GOA) and the intention is to invite an exchange of ideas
and invite up to two Malaysian guests to attend and also be a key note speaker re licensing / accreditation of
guides. They of course would also be gaining insight into the Australian tourism culture.

New Minister for Tourism

GOA'’s National Secretariat has written to the new Minister for Tourism, Martin Ferguson and outlined our goals
and how we aim to achieve them. Minister Ferguson indicated when in the Opposition that nothing would change
when/if he became Minister and he would continue to support the Tour Guiding Associations in their goals for
Accreditation.

On the opposition front bench Senator David Johnston is the Shadow Minister for Resources and Energy,
Tourism. In the Opposition Outer Ministry Stephen Ciobo holds the Small Business, which serve economy and
tourism portfolios.

We would like to take this opportunity to thank Ms Bailey for her tireless efforts to stop malpractices within the tour
guiding industry and her support in leading Australia’s Accreditation for Tour Guides program.

Source: Tourism Australia in November Issued this report

Australia tops Best Country Brand second year running: According to this year’'s Country Brand Index (CBI),
Australia remains the world's top country brand, with the United States ranking second and the United Kingdom
ascending to third. CBI, now in its third year, is a comprehensive study of more than 2,600 international travellers
conducted by FutureBrand, a leading global brand consultancy; in conjunction with public relations firm Weber
Shandwick’s Global Travel & Lifestyle Practice. CBIl examines how countries are branded and ranked according to
key criteria. For more information visit www.countrybrandindex.com

However -

The Soaring Australian dollar sends tourists elsewhere: In an ominous sign for the tourism industry, the
growing might of the Australian dollar has pushed foreign travellers towards cheaper destinations, while more
Australians are likely to take their relative wealth overseas. The dollar hovered around US92 cents yesterday, and
its even healthier value against the yen is causing equal concern. The Australian Tourism Export Council said
local operators must start marketing what was unique about Australia if they were to overcome potential damage
caused by the strong dollar. Sydney, a prime destination for most overseas visitors, was "getting a little tired", the
council said, while the traditional marketing imagery of tanned lifesavers and sandy beaches may have to be
modified to attract richer visitors. The latest Bureau of Statistics figures show relatively flat growth in the number of
tourists coming to Australia, but an 11.9 per cent jump in the number of Australians taking holidays overseas.
The Federal Government launched an $8 million campaign last month promoting world heritage areas to the
lagging Japanese market. "There's massive investment in infrastructure in our region, and we are missing out in
particular in [the hosting of] meetings and events in Australia,” said the Tourism Export Council's managing
director, Matthew Hingerty. "There are a range of issues for Sydney, in that our product really is getting a little
tired, we need a significant injection of marketing dollars, and we also lack innovation,” Mr Hingerty said. "We find
that if people are not coming to Sydney then they also tend not to come to Australia."
The Australian Tourism Forecasting Committee attributed sluggish growth last year to the strengthening dollar.
Industry nervousness could be attacked by more innovation, Mr Hingerty said. The health tourism market, in which
people  travel to undertake  treatment  or consultations, could be better  exploited.
The international health tourism market is estimated to be worth $100 billion. Source: smh.com.au
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1: The 46th annual Henley-On-Todd regatta has recently been run in Alice Springs, Central Australia. When | say
"run” | mean literally, because the fact that the town is hundreds of miles from any large body of water and the
Todd is a dry river bed doesn't dampen the spirits of competitors. They race their bottomless pirate ships, bathtubs
and viking vessels to raise funds for charity and have a crazy lot of fun in the process. Has the race ever been
cancelled? Yes, would you believe in 1993 due to flooding!

2: New release for historic Quokka Arms: Garrett Hospitality Pty Ltd, a subsidiary of the Prendiville Group has
signed a 30-year lease as the new operator of Rottnest Island’s landmark heritage-listed hotel; The quokka Arms.
The Prendiville group is Western Australian family-based business already currently operating successful tourism
operations such as Sandalfords Winery and Fremantle’s Tradewinds and Norfolk Hotels. For more go to
www.tourism.wa.gov.au

3: New Crown Hotel for Melbourne

Crown Melbourne Limited announced today it has sought
planning and building approvals to construct the biggest hotel in
Australia at the Crown Entertainment Complex in Melbourne.
At an estimated cost of $300 million, the proposed new hotel will
be the third hotel in the Crown Entertainment Complex along
with the award-winning, luxurious Crown Towers and Australia’s
best business hotel - Crown Promenade Hotel.
The proposed new hotel’s 658 rooms will bring the total number
of hotel rooms available at the Crown Entertainment Complex to
more than 1600 rooms. The proposed new hotel, which is still to
be named, will target the international leisure market but will
also focus heavily on the global conventions and conferences
industries. The CEO of Crown Melbourne, David Courtney, said
today the proposed new hotel was a demonstration of the
confidence Crown has in the future of Melbourne as one of the
world’s leading tourist destinations.” The proposed development
of the new hotel will continue Crown’'s commitment to
excellence in design and style and will be an invaluable addition
to Melbourne’s tourism infrastructure,” he said. The new hotel
site will front Clarendon Street and is close to Melbourne’s
Exhibition Centre and will complement the new Plenary Hall and
Convention Centre being built by the Victorian government at
Docklands.

“The combination of the MECC with Crown’s entertainment offer and 1600 hotel rooms provides a
compelling offer to the international conference and conventions market,” he said. Subject to receipt of all
necessary approvals, construction on the proposed new hotel is due to start this month (October) and is
projected to be opened for operation by May 2010.

The architecturally striking, modern, sleek design of the proposed new hotel has been created by Australia’s
internationally recognised firm Bates Smart.

It is proposed that the new hotel will be supported by a substantial addition to Crown’s already impressive
convention and conferencing facilities which will be positioned between the Crown Promenade Hotel and the
new site in Clarendon Street. The design for the new hotel has it positioned on top of a stunning “futuristic”
podium entry and featuring a new retail shopping precinct. It is intended that the new retail precinct will
showcase international brands making their first appearance in Australia.

There will be a substantial upgrading of Crown Towers to reinforce its position as a major international
tourist destination and one of Australia’s leading hotels. The upgrading is estimated to cost $65 million.
Crown Melbourne will also spend an additional $140 million in a major refurbishment of the main gaming
floor including new live entertainment venues, on-floor restaurants and new lighting and colour schemes.




4: Queensland is one of the stars of the ‘Discovery Down Under’ excursion offered by ‘Adventures by Disney’,
Disney's new guided travel business focused on families. Adventures by Disney guests will experience the Great
Barrier Reef and be able to search for the real Nemo, as well as experience the best of Queensland hospitality.
The Great Barrier Reef, Daintree rainforest and animal experiences made Queensland an obvious choice for the
latest Adventures by Disney package as their clients are looking for authentic and unique Australian experiences
that the whole family can enjoy. Adventures by Disney offers worldwide family vacations hosted by Disney-trained
Adventure Guides and local experts like naturalists, chefs, and historians... all with the Disney’s hallmarks of
quality and service.

5: An official welcome ceremony and release of balloons in Adelaide city will mark the historic arrival of the world’s
highest level of professional cycling in South Australia next January. Lord Mayor Michael Harbison announced this
morning that Adelaide City Council will host an opening ceremony on Tuesday 22 January for the start of the Tour
Down Under.

The Tour Down Under, which next year celebrates its 10th birthday, has been named as the first race outside of
Europe to host a leg of the Union Cycliste Internationale’s (UCI) ProTour series. “The Tour Down Under is a major
event for South Australia and it's only fitting that we celebrate its elevation to ProTour status with an official
ceremony in the heart of the city,” Mr Harbison says. “South Australians and people travelling from interstate and
overseas for the Tour Down Under will be invited to welcome this world-class series to South Australia”. “We will
welcome all of the ProTour teams competing in 2008 for an official send-off before the start of the first race from
Mawson Lakes to Angaston. “An official release of balloons will mark the arrival of UCI ProTour series cycling in
Adelaide and South Australia.”

Tourism Minister and City of Adelaide Minister Jane Lomax-Smith has welcomed the council’s support for the Tour
Down Under’s historic milestone. “People will be able to come along to support their cycling heroes and give them
a warm send off before the competition heats up,” Dr Lomax-Smith says. “Bringing the ProTour series to South
Australia will generate huge benefits for the State through international television broadcasts and exposure”.
“It presents us with an ideal opportunity to showcase the city and State and build our profile in a tourism market
that is increasingly  looking towards clean and green destinations and activities.
“The Tour Down Under in January will be the first event on the ProTour calendar and there will be dozens of ways
for South Australians to be part of the excitement and action.” The UCI ProTour 2008 Tour Down Under will be
staged from 22 to 27 January 2008, with the Down Under Classic being held on Sunday 20 January 2008 at
Glenelg.

For more information visit the official website at www.tourdownunder.com.au

6: Sydney rekindles Olympic spirit for 2009 World Masters Games Source: Tourism NSW media information

In 2000, Sydney staged one of the most successful Olympic and Paralympic Games ever. In 2004, Sydney beat
its main rivals (Copenhagen and Japan’s Shiga Prefecture) to stage the World Masters Games, an event expected
to inject about AU$45 million into the New South Wales economy. The Sydney 2009 World Masters Games is
aiming for a record-breaking 30,000 participants — 12,000 from overseas and 8000 from Australia. This will make
the Games the biggest mass participation, multi-sport event in the world. The hub of the activity will be Sydney
Olympic Park, with nearly 30 events based around western Sydney. Many sports will be played in the same, state-
of-the-art facilities seen by millions of viewers worldwide in the highly successful 2000 Sydney Olympics. With top
facilities and refreshing October weather, there’s no place in the world like Sydney for the World Masters Games.

1: Leo Pacific Hotels opens in the heart of Melbourne

Melbourne welcomes a brand new hotel this month when Leo Pacific Hotel opens its doors, providing centrally
located accommodation to travellers that enjoy a boutique hotel experience. The five-storey building has been
extensively refurbished and converted into a quality boutique hotel containing 60 hotel rooms, studio apartments
and two-bedroom apartments.

Leo Pacific is centrally located on Little Bourke Street between Queen and Elizabeth Streets, close to
Melbourne’s Chinatown district and numerous cafes, restaurants, boutique shops and major department stores.

Leo Pacific is the latest editions to the Leisure Inn Hotels and Suites brand of hotels, which are owned and
managed by Kusido Hospitality and Property Group Pty Ltd.

2: Journey through Aboriginal Victoria

Experience and engage with Victoria’'s Aboriginal culture and heritage, which dates back over 60,000 years, with
Tourism Victoria’'s new Aboriginal Victoria brochure.

This high quality publication is for those interested in experiencing Victoria’s inspiring Aboriginal tourism
attractions.The 36-page brochure showcases some of Australia’s most historically significant sites, like the




National Heritage Listed Lake Condah, the many rock art sites in the Grampians, Gariwerd National Park and
Wilson’s Promontory National Park.

Aboriginal Victoria is distinctive in the context of Indigenous Australia, as the impact of colonisation created a
different heritage, history and culture — one that is both traditional and contemporary, both urban and rural.

Victorian Koories are proud keepers of an ancient heritage and look forward to sharing their history. Join guided
tours and interpretative walks, visit art galleries and cultural centres and taste bush foods in restaurants or straight
from the source.

The brochure is available from visitor information centres around Victoria. Copies can be ordered from the Tourism
Victoria consumer information line on 132 842.

3: Tweed Tourism: Source Tourism NSW

The Tweed is Australia’s newest and fastest growing international destination. Located in northern New South
Wales, 30 minutes from Surfers Paradise and very close to Gold Coast Airport, the Tweed blends wonderful
natural surroundings with excellent visitor amenities. Murwillumbah, the regional capital, stands on the banks of
the Tweed River against a backdrop of rainforest-clad hills. A natural gateway to 60,000 hectares of World-
Heritage-listed rainforest and national parks, the town stands adjacent to the extinct volcano Mount Warning and
Nightcap National Park.

The Tweed River provides shady parks for picnics, fishing and boating — plus an excellent golf course. Three other
golf courses lie within easy reach. The region is going ahead fast. With over A$5 billion worth of development
underway, including the addition of 3500 new hotel rooms and various conference facilities, the destination offers
a full range of accommodation options, from three-star to five-star and from resorts to boutique style
accommodation. Tweed Tourism, as well as being the destination management body, is a membership
organisation. Its 190 members provide a range of activities throughout the Tweed region, from stylish clubs to well
established nature-based attractions like Catch a Crab and Tropical Fruit World. For more information contact
www.tweed-coolangatta.com.au
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GOA Inaugural National Conference 2008

Be sure to keep an eye on the GOA website for details about the GOA inaugural conference to be held in 2008.
Details are beings finalised and will be available in the March Directions newsletter. This will be a 3 day event to
assist Guides and Operators in gaining professional development and skills and information to assist in their
business. Delegates will take part in interactive and information sessions and also experience famils in the
selected destination. Members of GOA association members and accredited guides will receive a discount rate. If
you would like to submit ideas for the conference or let us know of what is of interest to you as a topic please
email the secretariat at goa@goa.org.au

ATE 2008 applications open!

Applications for Australian sellers to attend the 2008 Australian Tourism Exchange (ATE) opened 6 November
2007. ATE 2008 will be held at the Perth Convention Exhibition Centre from 14 June to 20 June 2008. Western
Australia is experiencing unprecedented occupancy in Perth’'s CBD hotels and we encourage you to book your
accommodation now for ATE 2008 to avoid disappointment. Tourism Western Australia has secured industry rates
for Australia sellers with the ATE 2008 sponsor hotels. To view industry rates, visit www.tradeevents.australia.com
for more information.

The World Travel and Tourism Council Forum. The World Travel and Tourism Council is the forum for business
leaders in the Travel and Tourism industry. WTTC works to raise awareness of Travel and Tourism as one of the
world’s largest industries, employing approximately 230 million people and generating over 10 per cent of the
world GDP.

Between April 20 - 22, 2008 Dubai will be the host State of the Global Travel and Tourism Summit.

At the official launch, His Highness Sheikh Ahmed bin Saeed Al Maktoum, President of the Dubai Department of
Civil Aviation and Chairman and Chief Executive of Emirates Airline & Group and Geoffrey Kent, Chairman of
WTTC and Chairman and CEO of Abercrombie and Kent signed an accord establishing the industry’s most
significant public-private partnership.

This partnership comprising the Government of Dubai, Emirates, Jumeirah, Nakheel and WTTC, will guide the
development of the summit.

His Highness welcomed WTTC and its Members to Dubai and expressed his vision for working together with
international Travel & Tourism leaders to host the summit which, he affirmed, would be a forum that would shape
the future of the global industry.

Geoffrey Kent said “Dubai is the world's leading example of a state that has successfully embraced Travel and
Tourism as a catalyst for economic growth and prosperity. The government of Dubai is to be applauded for its
long-term vision and commitment’. Source: eTN Travel Wire News. 7" November 2007.The article appeared as a
Media Release of the Launch of the Global Travel & Tourism Summit

PATA CEO Challenge 2008: Confronting Climate Change: April 29-30, 2008: PATA will challenge passionate
and influential travel and tourism leaders to help develop, agree and sign on to a truly cross-sector response to
climate change, which is one of the greatest global threats to travel and tourism. “PATA CEO Challenge 2008:
Confronting Climate Change” will be held in Bangkok, Thailand, and it will be hosted by the Tourism Authority of
Thailand (TAT), and organized in partnership with the Centre for Asia Pacific Aviation (CAPA) and the Burba Hotel
Network (BHN).

The Inaugural Global Geotourism Conference: August 17-20, 2008: The Inaugural Global Geotourism
Conference will be held in Perth, Australia. For more information, contact Professor Ross Dowling.

Ecotourism Conference Win For South Australia: Source SATC, 21 August 2007

South Australia has won the right to host the 2008 National Ecotourism Conference with Tourism Minister Jane
Lomax-Smith saying about 400 conference delegates will experience South Australia’s ecotourism experiences
during the conference in November 2008. The 2008 National Ecotourism Conference will be hosted by Ecotourism
Australia, the peak national body for the ecotourism industry.

This not-for-profit organisation aims to grow and promote ecotourism and to assist tourism operators to become
environmentally sustainable, economically viable and socially and culturally responsible.

Is your guiding or tourism event, conference or workshop not listed here? Or
do you know of one in your region not listed here? Let us know — email details
to goa@goa.org.au




1:Great Walks of Queensland

Australian Geographic magazine in partnership with Tourism Queensland have produced an
excellent new booklet called 'Great Walks of Queensland'. The 64 page publication contains
information on six outstanding Queensland bushwalking destinations as well as the ‘Top five’
island, waterfall and mountain walking experiences and plenty of other useful information. The
Great Walks of Queensland brochure is available free from Tourism Queensland for you to
distribute in your retail areas.

If you're interested in providing your clients with this booklet please call 07 3535 3535 to
provide your details and the number of boxes you require. To view the e-brochure and for
further walks information visit www.queenslandwalks.com.au

A Delicate Situation.
Somnambulism, as sleepwalking is known scientifically, has been a source of intrigue through the Ages.

In the UK sleep-walkers are creating such drama that hotel chains are upping staff training and security to deal
with nocturnal happenings. In fact, sleepwalking rose seven-fold last year, according to findings based on the
occurrences in 300 hotels owned by a leading British chain.

The issue, which is both revealing for staff and certainly embarrassing for customers, is exacerbated by the fact
that 95% of sleepwalkers were naked men.

In response to these bare facts the company has unveiled a guidebook with tips for staff to keep towels handy at
the front desk, should a guest’s pride need to be maintained, among other bits of useful advice. Source: Extract of
article in Travel Weekly, November 9, 2007.

4 How would you deal with the situation if you were to witness a somnambulist

member of your tour group parading naked through the hotel reception rooms?
Let us have your suggestions to - The Editor, goa@goa.org.au. We will publish those suggestions that we believe
are the most appropriate suggestions.

Dynamic Tours: Responsible Tourism Guidelines for Tour Guides: Source Quality Tourism Resource Portal

Description of Good Practice: Since 1992, Dynamic Tours, a Moroccan tour operator, has been heavily
involved in building professional associations linked to mountain and rural tourism. The company has focused on
sustainable tourism strategic planning for its European clients since 1996, a policy that has led to the
implementation of ethics charters and guidelines on the environment and local communities. In 2000, Dynamic
Tours developed a ‘Mountain and Desert Guide's Charter’ for its guides, as a mean to build awareness on their
roles as liaisons between the travellers and the tour operator on:

« Environmental problems;
» Economic impacts of the groups in a given area;

« Financial resources created by the tourist activity and their allocation to the preservation of local species and
heritage; and

* Social and economic development of the visited areas.

In addition to detailing the guides' responsibilities in regards to travellers, the charter offers guidelines on:
* Greeting procedures for travellers;

* Quality criteria;

* Waste control and treatment;




 Energy and water consumption;

 Behaviour with local people;

« Contribution to the preservation and restoration of cultural sites;

« Fair distribution of revenues; and

« Contribution to the local economy through travellers’ purchases from local cooperatives.

The Charter was developed based on the results of an audit conducted from late 1998 to early 2000, which
focused on the company’s mountain and desert teams to determine:

» The impact of group travellers on the environment;

» The presence of trash on the trails and areas the groups visited;

* The level of tourist activity at visited sites; and

* Links between tourism activities and the economic development of visited areas.
Implementation

In order to support the charter's implementation by its guides, Dynamic Tours organised training sessions between
2000 and 2002, which focused on different aspects of the guide’s charter, including:

» Welcome procedures;

» Animal and plant life conservation in protected areas;

« Enhancement of travellers' observation and interpretation behaviours;
» Mountain rescue procedures; and

« Conservation of rural heritage.

Camels in the Moroccan Desert: Each guide gets two weeks of training sessions per year; approximately 100
Dynamic Tours guides have been trained since the beginning of the programme. The total cost of the programme,
including the five training sessions, has been US$70,000.

During each tour, the guide produces a trip report (using a standard form), outlining how well guidelines and
procedures were applied in the different areas the group visited. The trip reports are assessed by the marketing
and operational managers. Throughout the trip, the guides and local team meet with local authorities, non-
governmental organisations and/or village association representatives, to build awareness on the environment,
help in existing projects and identify actions or programmes to implement.

Benefits: Dynamic Tours’ efforts to promote sustainable tourism have led to the building of a high degree of
awareness among local authorities on the benefits of controlled tourism development in fragile areas. Cooperation

between Dynamic Tours, its clients and local people has helped to promote clean-up operations in visited areas,
waste collection and treatment and other environmental programmes. Travellers who see these good practices
frequently request information on how they can contribute to responsible development efforts.

Comments:

Morocco’s goal of 10 million tourists by 2010 requires that all projects include an integrated development strategy
for a safer, cleaner environment, and awareness of the negative impacts of uncontrolled poorly planned
development is growing. Other tour operators in Morocco are learning from Dynamic Tours’ experiences in
promoting responsible tourism and are now adopting their own responsible practices, with the understanding that
collective action is essential to sustainable development of tourism, especially in remote and sensitive areas.

The company has begun an awareness and audit campaign geared toward all parties concerned, and information
will soon be available to all travellers in Morocco. In addition, regional projects for the development of tourism in
protected areas (national parks) are being implemented.

As per that question we all dread at interviews: “....so, tell me a bit about yourself....” the same feeling came over
me when | was asked to write something about myself for the GOA newsletter.

What to say? How much detail do I go into? Serious or funny? Will | remember to spell check? Hmmm...?
In a brief moment of relaxation whilst reading the Sunday comics (on Tuesday!) it came to me.

............ “So Vicki, tell us a bit about yourself....” (yes...l have spell checked...I think?!)




Name:
Organisation:
Position:

Type of work:

Age:

Languages:

Favourite book:

Favourite
Australian book:

Favourite food:

Funniest
guestions asked
by a Tourist:

Most valued skill
learnt in the
industry

How long have
you been in the
industry?

How did you get
into the industry?

Industry
Highlights

Not so high light

Pet hates

What | love about

Vicki Longmuir — “Sydneysider” born and bred.
IATG — The Institute of Australian Tour Guides.
Current Chair of IATG.

Working Locally, Nationally and Internationally as a Tour Guide and Tour Manager.
Also a teacher of Tour Guiding at TAFE amongst other things.

Intend reaching 102 years old so | can get a special letter from the Queen (or
King)...and still tell everyone that | am young. (30 something....shhh).

Absolutely! | speak 7 languages: Australian, Kiwi, Canadian, American, Scottish,
English and Body language.

The ones | get to read for relaxation especially the funny, romantic or mystery ones.
Am running out of room at home as | have lots of books — both fiction and non fiction.

So many here too. Especially love Possum magic, Bollygum, & Cassowary Egg.
Although children’s books, they have fantastic illustrations and great Australian story
lines. A fun way to learn and teach about Australia.

Yum! Love food. Food theory — exercise so | can eat more...but if | had to choose,
don’t’ leave any Baklava hanging around or red toffee apples or fruit or baked lamb
dinner or laksa’s....so00 many choices.

I have two personal favourites:

1. Whilst standing at Mrs Macquarie’s Point enjoying the magnificent view of the
Sydney Opera House and Harbour Bridge, a tourist (nationality will remain
nameless) asked of me, “What is that odd white building on the point?” (yes, this is
AFTER the commentary...of the World Famous, World Heritage listed odd white
building on the point...)

2. From atourist from an English speaking country, “When do you celebrate
Christmas?” (Hmmm)

How to bite my tongue, take a breath, then answer the above questions with a straight
face and not laugh. (Still working on the holding of the tongue part but feel confident
that | have mastered the straight face no laugh technique)

Since 1999. Came from a background of fine arts, conservation picture framer, small
company events organiser etc. Grounding in Girl Guides, Rovers, Emergency services

Suddenly retrenched then found myself in the industry after answering an add. Haven't
looked back since...(except when | have to get up at 4am...Suddenly a 9 to 5 job
sounds fantastic....ahh!) Added to these skills with further courses, training and by
joining IATG.

Lot and lots of these. Ones that spring to mind: The first time a person pats a Koala or
swims on the G.B.Reef. Watching that excitement is fantastic even though I've seen it
more times than | can remember; One of my students getting their first job in the
Industry; Representing IATG at Industry meetings and seeing our issues blossom into
reality and the hard work pay off; Seeing my name in the credits of a book; Seeing
myself on a website.

Learning about altitude sickness first hand whilst managing a group and how to
medically evacuate a very ill passenger in Bolivia.

When asked what | do for a living and they reply, “Oh! That is so glamorous! How
wonderful to be going to all those places and get paid for it!”

“Koala Bear” AGH!! IT'S NOT A BEAR! Poor Wombat relative. He bearly (oops!) gets
alook in!

Competing with my Uncle as to who has been to the most places in Australia and




the job overseas. (Although I beat him in Australian locations hands down, he is currently
ahead of me with China although | have 4 countries in South America on him....he is
also 82.

No, seriously, the great variety and not being in an office everyday. One day my
“office” is on the harbour, another day it's in the centre of Australia etc. Oh, and
answering those funny tourist questions! ... they are so entertaining! Where would we
be without them? (Unemployed?!) ...and introducing my pax to Vegemite..now that is
entertainment!

Enjoying Auckland Harbour on my first holiday in a while. When in Rome....!
(Better than Sydney Harbour they say..?Think I'll wait until I'm on dry land to
answer that one...said the Sydneysider..)
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