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Guides of Australia, do you value the quality of the experience you deliver to your clients or are 
you just "going through the motions"?  Remember, the tour (or tourist) guide is very often both 
the first and last local person they encounter so their first and, even more importantly, their last 
impression of their tour rests with you  and the experience you have brought to them.  Are they 
going home with your enthusiastic, informative and lively description of the unique features of 
Australia (or indeed your state or region or city or town or site) still imprinted in their minds?  
I am sure that most of you are aware of the importance of doing the very best you can to 
deliver a memorable experience.  But you are not alone trying to achieve the ultimate 

experience.  There are guides all over our country trying to sell their bit of Australia to any one prepared to listen 
- after all that is what we pay for when we travel.  The guides who belong to one of the GOA member 
organisations have the advantage of networking opportunities, professional development activities and just 
getting together with colleagues.  GOA is working on behalf of those members of member organisations to raise 
the profile of the guides of Australia by providing a comprehensive accreditation programme (Guides of 
Australia) which is not difficult to achieve (and easier still if you are an organisation member) and not 
expensive.  You then are able to wear the G. of A. badge with pride and show your clients that Australian 
accredited  guides are equal to or better than any in the world.   
GOA is a member of the World Federation of Tourist Guide Associations (WFTGA) through which we have 
contact with well over a hundred other countries where tourism is an important industry.  A benefit of this 
membership for individuals is the Cultour Card with which guides from all member countries have free of charge 
entrance to a vast array of tourist features in all countries.  The cards are now available from your organisation 
by application to the committee. There is a list of the features in the countries which offer this privilege on the 
WFTGA website.  At present the only Australian participant in this scheme is the Melbourne Museum - perhaps 
you could persuade your favourite feature to join this international consortium as well as taking a Cultour Card 
on your next overseas trip. 
If you go to our website, you will find other benefits of being associated with GOA through membership of a 
GOA Organisation. 
  
Tourist Operators, GOA, as the government-recognised peak body representing Tour Guides has much to offer 
Coach tour operators, proprietors of tourist features and indeed any business in which guides are involved.  We 
are building up a directory of guides in most states (Where are the Queensland, Tasmania and ACT guides?) to 
which Associate membership of GOA gives direct access including details of the individual skills and interests of 
guides.  GOA's membership of the World Federation also keeps us up to date with the international  scope of 
the tourism industry.  Our country with all its unique and wonderful features cannot lay claim to anywhere near 
the same standards of general tour experience delivered by the best of other countries. Tour guides are 
licensed with rigorous training courses required to qualify.  Local guides are required to accompany tour groups 
alongside the Coach captain and to be multilingual in many places.  To put us in perspective, the Egyptian Tour 
Guide Association has 9,000 members who are all paid a living wage and have their superannuation covered by 
their Association! 
Admittedly the population of Egypt is over 80 million but GOA currently only represents just over 400 guides of 
our 20 million.  We don't even hiold a candle to some of the developing nations of Asia. 
This year the World Federation's promotional message to travellers is:  "Is 
your guide qualified? 
 
My message is "Get behind GOA and get our visitor experience up to 
world's best standard".   
Yours in Guiding 
 
Rob Johnston 
GOA Chair 
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On International Tourist Guide Day, 21st February 2009, the World Federation of Tourist Guides 
Associations (WFTGA) is launching a campaign to encourage tourists around the world to question 

WFTGA Culture cards  
 
Offered for WFTGA Tourist guides who are members of an association who is a 
member of the WFTGA are entitled to complimentary entrance to museums who 
are partners around the world with the WFTGA. Members receive discounts at 
hotels, car rentals and more. The Cultour Card and Hospitality Programme is a 
special membership benefit for tourist guides. To see what museums and industry 
partners are available visit www.wftga.org 
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whether their tourist guide is qualified or licensed. Throughout the world there is a continuing problem 
with illegal and unqualified tourist guides who do not have the necessary knowledge or skills to 
interpret the destination. 
 
“Qualified tourist guides are ambassadors for their countries and are often the only people that 
visitors really talk to and engage with. They can make or break a destination. In the current global 
economic climate, it is even more important that those who continue to travel receive the best quality 
products and services. Some unqualified guides work mostly through commissions and tips and do not 
offer a professional service to visitors. Members of the World Federation of Tourist Guides 
Associations (WFTGA) are all professional qualified tourist guides who adhere to a Code of Practice 
and Quality Charter. 
Rosalind Newlands, President World Federation of Tourist Guides Associations 
 
Research has shown that tourist guides have the power to influence visitor behaviour and create a 
lasting impression. “It is not so much what they say but how they say it that is most important” : 
Professor Sam Ham, University of Idaho USA. 
 
On International Tourist Guide Day 2009, tourist guides in more than 40 countries will be offering free 
tours for charities, schools, colleges, elderly people, industry partners and tourism bodies to showcase 
their work and help their local communities. 
 
During 2009, posters and other promotional materials will be displayed worldwide to encourage 
visitors to check if their tourist guide has the appropriate qualification or license to guide in the 
destination. 
 
International Tourist Guide Day, co-ordinated by WFTGA, was first held on 21st February 1990, when 
tourist guides from 15 WFTGA member countries participated Today WFTGA members from more 
than 40 countries will be giving help to their local communities by conducting free tours for disabled 
and disadvantaged people, children and the elderly, industry partners, government officials and the 
general public.  Special events are also held for tourist guides, including professional development and 
training. 
 
Each WFTGA member country contributes to the success of the day in its own way; coach companies 
contribute complimentary coaches, attractions and museums open their doors without charge, tourism 
authorities provide sponsorship and support. 
 
For more information please contact Rosalind Newlands President World Federation of Tourist Guides 
Associations at info@wftga.org 
 
Rosalind Newlands:  President 
World Federation of Tourist Guides Associations 
22 Winton Terrace 
Edinburgh EH 10 7AP 
United Kingdom 
rosnewlands@osa.sol.co.uk 
 
Thought for the day 
 

 
 I love deadlines. 

I especially like the whooshing sound they make as they go flying by. 
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Australia’s national icons range from the sublime to the commonplace—from stunning natural and 
man-made wonders to humble food items like Aussie meat pies and a yeast-based spread called 
vegemite. 
There is no absolute agreement on what constitutes a national icon—that elusive ‘thing’ or concept 
that is regarded as quintessentially Australian or instantly recognisable as uniquely Australian. 
However, one thing is certain: stocktakes of popular Australiana are not limited to the great or the 
pompous and, in that sense, they reflect the innate irreverence and individualism of many Australians. 
What other country, for example, would include in its Olympic Games opening ceremony a sequence 
that commemorates mountain horsemen, a colonial fugitive and a humble backyard lawnmower, as 
Sydney did for the 2000 Olympics. 
Most Australians would include on their lists of national icons natural wonders such as the Northern 
Territory’s huge monolith, Uluru, man-made architectural marvels like the Sydney Opera House and 
the country’s unique kangaroos and koalas. But their lists would be just as likely to include a cricketer 
named Don Bradman, a mighty racehorse called Phar Lap, a bushranger (outlaw) named Ned Kelly 
and a hat called Akubra, as well as the Aussie meat pie, vegemite, and a sponge cake square dipped in 
chocolate and coconut called a lamington. 
 
A 2007 survey of 400 Australians (appropriately known as the ‘Top Taste Lamington Aussie Poll’) 
found that meat pies were the most popular Australian food, followed by lamingtons. Swimming 
champion Ian Thorpe received 33 per cent of the votes for Australia’s favourite iconic celebrity, 
followed by entertainer Kylie Minogue. The ‘ute’ (utility truck), which started out as a farm vehicle in 
1932, was voted Australia’s best invention, followed by the Hills Hoist (a clothes-drying line). 

Do you know what Australia’s icons are? 
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Another thought for the day 
 
 

Extracts from 
Dialogue in Sydney addresses impact of global economic challenges on 
Australia BY DAVID BEIRMAN | DEC 09, 2008  

SYDNEY (eTN) - On Saturday, December 6, 90 senior tourism industry 

professionals gathered at the International College of Management to spend time 

examining tourism's response to the global economic challenges. The Tourism 

Resilience Forum was addressed by Alexander Rayner, who spoke on behalf of 

UNWTO. The forum in Sydney was unique because it involved tourism 

academics, media experts, marketing specialists and industry leaders representing 

every sector of the Australian tourism industry. The concept of the forum was to 

analyze the impact of current economic volatility on one hand and to develop a 

road map for all sectors of the tourism industry to survive and overcome the threat 

of economic negativity. 

Tourism academics who addressed the forum included world renowned Larry 

Dwyer Qantas, professor of tourism economics at the University of NSW; John 

Jenkins, head of tourism at Southern Cross University; tourism economist and 

advisor to the World Travel & Tourism Council Ray Spurr of University of NSW; 

and Ravi Ravinder, senior lecturer of tourism at the University of Technology 

Sydney who examined the strategic management implications of tourism 

businesses managing challenging times. 

Industry presentations were made by Dr. Tony Webber, chief economist Qantas, 

revealed fascinating economic data that Qantas uses in determining its preferred 

destinations and best yielding routes; Adrian Caruso, tourism management coach, 

discussed successful business practices; and Mike D Silva, president of the New 

York-based Marketing Agencies Association Worldwide, outlined marketing 

strategies that would maximize “bang for buck.” 

Also present was Pacific Asia’s Travel Association's Australian-based regional 

director pacific Chris Flynn. He presented “Project Pheonix” as an example of 

world's best practice in tourism recovery marketing.  

The panel session included a leading travel agent, a wholesale operator, a leading 

hotelier, a cruise specialists, airlines, tourism trainers and a travel recruitment 

expert, as well as Sharon Hannaford (chair of the Association of National Tourist 

Offices, Tourism NSW, exhibitions), Peter Snith (general manager of Australia of 

Zuji) and two media specialists--Barry Matheson (former producer of the popular 

Australian TV travel show The Great Outdoors) and Mark Sheehan (the media 

chair of Discover America). Continued….. 

Eat one live toad the first thing every morning and nothing worse will happen 
to you the rest of the day 
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WORLD TOUR GUIDES DAY in W.A. 2009 
 

Another Great Day! 
Twenty invited guests (including Graham Moss, CEO of the Tourism Council and Enzo Sirna, Deputy 
CEO, National Trust WA) joined 40 Tourism students from Shenton College and Members of TGWA 
Committee of Management for morning tea under the trees in Stirling Square, Guildford on Tuesday 
24 February to celebrate World Tour Guides Day. 
 
Following short presentations by our President, Cherie Toovey and Enzo Sirna, Deputy CEO, National 
Trust WA, guests and students were taken on a short guided walk to discover the history and buildings 
of interest in the area. 
 
Swan Guildford Historical Society kindly opened and staffed the Old Goal and Cottage in the heritage 
precinct alongside the Visitor Centre. The students from Shenton College especially enjoyed the 
opportunity to visit the Old Goal. 
 
Thanks to Jeremy for providing morning tea and to Sally for assisting, and to Cherie, Lesley, and 
Neville for conducting the walking tours.   
 
Ellen Bradley 
Vice-President (Organiser - World Tour Guides Day) 
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At the conclusion there was broad consensus that from the Australian perspective 

domestic and short-haul international tourism may actually benefit considerably 

from economic belt tightening but businesses specializing in longer haul 

international travel would need to deliver a clear message of offering value for 

money if they expect to maintain viability and market share over the coming year. 

It was clear that the industry's primary challenge was to talk up tourism and 

position tourism not as a discretionary luxury expense but as a necessary 

investment for a rounded life. 
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1. Tour Guides WA’s (TGWA) project for the 30th Anniversary year the "Golden Pipeline TOUR" 

organised by Cherie Toovey, Derek Bilney and the National Trust. The history of the tour began 
when Derek was a student at TAFE studying Cert IV Tourism & Guiding and one of his 
assignments, set by Cherie when she was his lecturer. Derek received a Distinction for the 
assignment which was a three day tour of the Golden Pipeline because he knew that the National 
Trust WA (NTWA) had a self drive package available to the public but not a tour package. 

      Derek then revamped the assignment from three days to five days and later with  
      help from Cherie they further developed it so that it could be run as a complete    
      package. They held off presenting it to the NTWA for various reasons - mainly      
      time. They approached the NTWA last year (2008)and they were absolutely   
      blown away to think that someone had set this up. It was an ambition that they had  
      been wanting to do for many years but had no one to do it. Derek had done all the   
      hard work for them. 
     They were delighted and it was exceptional timing because it was going to  
      coincide with their Golden Jubilee and TGWA's 30th anniversary. An outstanding   
      opportunity was presented to showcase the pipeline through NTWA and TGWA   
      and NTWA's significant anniversary year. 
 
     Also one of Derek’s other assignments on William Cooke, the first Government     
     Astronomer at the Old Observatory (now the NTWA's office)also became a real   
     project when he was asked back to present his activity during seniors week which   
     may also happen  again this year. So 2 of Derek’s assignments have become real  
     projects. So through the very hard effort studying Tourism & Guiding he is reaping   
     many benefits from both of the projects.  
�
�
�
�
�
�
�
�
�
�
�
�
�
�
�
�
�
�
�
�
�
�
�
�
�
�
�
�
�
�
�

 

��� 	���� ���� ����� 
����� 
�����
��� ����������� 
���

����������� �������������� ����� ��
� ��
�� ��
��� �����
 !!� ������� 
��� ����� ����� ���
���
������� ������ ����
��������"�������
�����
��
 



GOA Directions March – May 2009 Newsletter 9

The New 7 Wonders of Nature Campaign 
The New 7 Wonders of Nature Campaign, established by the New 7 Wonders Foundation, is a global 
search to recognise the seven most wondrous natural sites in the world through the eyes of the public.  
Any site that is a clearly defined natural site, monument or landscape that was not created or 
significantly altered by humans for aesthetic reasons can be nominated. 
Australia now has two impressive nominees in Stage Two of the competition.  Uluru and the Great 
Barrier Reef will compete for public votes amongst 261 nominated natural icons of the world from 222 
countries. 
As people vote for their favourite natural wonder, each nominee is ranked in order of votes counted. 
This list is monitored by the N7W Foundation and will change every time a vote is received and alter 
the standing of each nominee. In July 2009, the top 77 sites worldwide will continue through to Stage 
Three. 
Hurry, register your support now and make Australia’s candidate one that you believe will do us 
proud. 
By taking part your voice will be heard in deciding the New 7 Wonders of Nature, akin to those 
singled out by Philon of Byzantium when he announced the Seven Ancient Wonders of the World in 
200B.C., and the seven New Wonders of the World as voted by the public, and re-announced by the 
New 7 Wonders Foundation in 2007. 

 
Uluru – Northern Territory , and part of Australia’s Red Centre. Vibrant in colour, rich in texture and 
steeped in history, Uluru – also commonly known as Ayers Rock – is the world’s largest monolith, and 
an icon of Australia.  
Over 318 metres high, 9.4 kilometres around and extending 6 kilometres below the ground’s surface, 
the remarkable geological compositions of Uluru ensures that it will remain a relic of our nation. 
Designated a UNESCO World Heritage site in 1987, Uluru, is also remarkable for its religious and 
spiritual significance.  

 

 
Great Barrier Reef – Queensland A remarkable natural gift, the Great Barrier Reef is blessed with 
the breathtaking beauty of the world’s largest coral reef.  The reef contains an abundance of marine life 
and comprises over 3,000 individual reef systems and coral cays and literally hundreds of picturesque 
tropical islands with some of the world’s most beautiful beaches.  
The marine park stretches over 3,000 kilometres and the reef, around 65 kilometres wide in some 
parts, is a gathering of more than 400 different kinds of coral, coral sponges, molluscs, rays, dolphins, 
over 1,500 species of tropical fish, more than 200 types of birds, around 20 types of reptiles including 
sea turtles and giant clams over 120 years old.  

�-.�%�)��/&&��/�"0 ��
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The following is an extract from the original article by SMH.COM.AU | AUG 20, 2008  

Large mobs of big reds could be as lucrative as the big game of Africa, say the promoters of The 

Kangaroo Trail, developed by the Australian Wildlife Protection Council, a guide which aims to make 

watching the national symbol in the wild a flagship of Australian tourism. 

They argue the rangelands of western NSW, with a mix of private and public game reserves, would 

generate more income from tourism than sheep and cattle grazing or kangaroo harvesting - if wild 

kangaroos were properly promoted. 

The guide, being launched at State Parliament today, lists the best places in Australia to see kangaroos. 

When it comes to the big red, "you will find no bigger individuals anywhere than Sturt National Park 

[in the north-west corner of NSW]", it says. "When times are good, here is Australia's version of the 

Serengeti." 

In a paper, Rangeland Kangaroos: A World-Class Wildlife Experience, Dr Croft writes: "The red, grey 

and hill kangaroos combined number over 20 million [in good years] and thus are one of the world's 

largest remaining populations of large wild terrestrial mammals. Yet many an outback tourist will 

lament that of the few kangaroos he/she saw, the majority were road kills. Lost is any appreciation of 

large mobs of kangaroos as one of the great wildlife experiences that the Australian outback has to 

offer domestic and international tourists. 

"I question whether the focus on killing kangaroos … has turned us away from realising their tourist 

potential because it undervalues the intrinsic qualities of the kangaroo as a living, behaving, biological 

entity. 

"In southern Africa, game viewing is much more valuable than game … or cattle/sheep farming." 
View details on the website, www.rootourism.com.au  
 
�
�
�
1. Malaysian Travel magazine votes Sydney ‘best foreig n destination’  

 
Over 160,000 readers from Malaysia’s top travel magazine, Libur, voted Sydney the 
‘Best Foreign Destination’ for the second year running over regional competitors 

����������
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Bangkok and Yogyakarta. Between July and October 2008, readers of Libur, the sole Malay travel and tourism 
publication, were asked to cast their votes via mail to an independent contest auditor. The honourable Deputy 
Secretary General of the Ministry of Tourism presented the award to Maggie White, Tourism Australia’s General 
Manager, South/Southeast Asia and the Gulf Countries, in a glittering awards ceremony in Kuala Lumpur 
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R.O.A.R.: Don't punch koala bears in the face, please  
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Who would punch a koala in the face? Super Bowl viewers can expect to see three strikes against the 

charming critter in an upcoming commercial promoting CareerBuilder.com. The ad advises "If you 

daydream of punching small animals…it may be time [for a career change].  

Three strikes? You're out, CareerBuilder! Anyone who daydreams of punching small animals doesn't 

need a new career, he needs a new conscience.  

I love koalas, and the top wildlife park to get up close and personal with this marvelous marsupial is at 

my all-time favorite, The Taronga Zoo, in Sydney, Australia. Perched atop a hill, the easiest way to 

explore this wonder from Down Under is by taking a sky tram to the top, then strolling downhill at 

leisure. 

It is illegal in New South Wales to actually hold a koala, as they become stressed rather easily. To that 

end, in most area parks, koalas are nestled upon a cushion, and that is what you are actually holding, 

not the furry animal itself. Taronga Zoo allows visitors to enter the koala habitat area, but do not allow 

cuddling or petting, since the critters are in the zoo for protection, rather than as entertainment for the 

masses. 

However, entertainment does play a strong role in the zoo. Twilight at Taronga is an annual music 

festival held weekends January through March; the concert series showcase the sunny Sydney summer, 

delectable picnics in great company and thrilling entertainment in an awe-inspiring environment. The 

panoramic view of Sydney's skyline, from Opera House to Harbour Bridge, makes for an added bonus 

while seated for repast in Treetops alfresco café.  

Cruise ships dock at the International Passenger Terminal at Circular Quay (opposite the Opera 

House), which is also the terminus for the public transit ferries. Water ferries depart Circular Quay for 

the Taronga Zoo every quarter-past, and quarter-to the hour. See http://www.sydneyferries.info/ The 

enjoyable boat ride takes only twelve minutes to reach the zoo entrance. 

If your journey to Oz includes Sydney, be certain not to miss the Taronga Zoo. It's absolutely wild! 

This article was written in response to the upcoming commercial the world will see this weekend 

during the Super Bowl. To view, visit http://www.youtube.com/watch?v=79tMMFja-Fw  
�
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3. Italian vote Australia the most desirable destination 
Italians have voted Australia as the most desirable destination at this year’s BIT Tourism Awards. 

More than 30,000 consumers and travel agents across Italy voted online for 
their favourite destinations, with Australia claiming the number one prize at a 
ceremony in Milan. Held in conjunction with Panorama Travel and Mondadori 
Publishing, the awards represent current travel and market trends in Italy.  

Also in Milan last week, Tourism Australia hosted the Australia stand at the 
BIT Travel Fair. Fifteen partners joined the stand, which attracted both trade 
and consumer interest.  

To read more about the Italian market, http://www.tourism.australia.com & 
search for markets 

�

-%��Register now for the 2009 Market Briefings  
In March and April, Tourism Australia will hold a series of Market Briefings across the country to deliver to 
industry the latest market intelligence on Australia's top tourism markets. The one day seminar is free of charge 
for industry members and will feature an analysis of the issues, trends and opportunities affecting international 
and domestic tourism. 
 
To read more about the 2009 Market Briefing  program, http://www.tourism.australia.com & search under news 
centre 
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Sydney has been selected as the host city for Australia’s premier incentive travel trade event, 
Dreamtime, which aims to generate future business for Australia’s high yielding business 
events sector, Tourism Australia’s Head of Business Events Australia, Joyce DiMascio 
announced. Ms DiMascio said the seven day event, organised by Tourism Australia, is 
expected to attract around 100 business events decision makers (buyers) and 20 international 
media from Australia’s key markets of Asia, Europe, Japan, New Zealand, the United 
Kingdom, and the United States of America.  
“Australia has a proven reputation internationally as a country that stages world-class events 
and Dreamtime provides a tremendous opportunity to showcase the unique business events 
experiences on offer in the Harbour City of Sydney,” Ms DiMascio said.  
“Many businesses have long recognised the benefits in rewarding and motivating staff 
by hosting their business events in Australia because we offer outstanding experiences 
in remarkable locations. “The climate for the business events sector will be tough in 
2009, however events such as Dreamtime are part of Australia’s long term commitment 
to build the country’s share of the global business events market,” Ms DiMascio said. 
The event will be held between  10 October to 18 October 2009 . for more 
information visit  

http://www.businessevents.australia.com/Assets/Dreamtime_Fact_Sheet_Feb_09.pdf 
�
6. Home of Australian Open to get $5 million facelift : The home of the Australian Tennis Open, 
Melbourne Park will undergo a major stadium redevelopment Premier John Brumby announced 
recently. The State Government will invest $5 million to upgrade Melbourne Park in a step to help 
secure the Grand Slam of the Asia/Pacific until 2036. The proposed redevelopment will include a new 
town square in the centre of Melbourne Park, improved players facilities, more practice courts, an 
international broadcast centre and better media facilities to showcase Melbourne to the world.   
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A roof for Margaret Court Arena and a new headquarters for Tennis Australia have also been 
proposed. 
The Australian Open makes a significant contribution to Victoria’s economy.  
In 2009 the event generated around 1,000 equivalent full time jobs, injecting $164 million into the 
State and raised the tourism profile of Melbourne with almost 240 million people watching worldwide. 
“Now is the time to take a look at how we can refresh and improve this terrific precinct to ensure it 
remains a world-class facility,” Mr Brumby said.  
Melbourne Park is part of the Melbourne and Olympic Parks Precinct, which hosts around 600 events 
and attracts more than two million people per annum.   
�
7.: 2008 QANTAS Australian Tourism Awards Winners: The winners 008 were announced on 
Friday 27 February 2009 at a gala ceremony in Melbourne, with the Northern Territory winning three 
national awards. Congratulations to the following operators for these accolades; SKYCITY Darwin, 
winner of Luxury Accommodation and Tourism Education and Training, and APT Group - VIP 
Touring, winner of Specialised Tourism Services. 
Winners of the national awards are judged from the state and territory winners. Congratulations to the 
following winners of the 2008 Brolga Northern Territory Tourism Awards announced at the gala 
ceremony at Darwin Convention Centre on Saturday 29 November 2008. 
Major NT Tourist Attractions winners 
Winner: Alice Springs Desert Park 
The Alice Springs Desert Park is the essential introduction to Central Australia. Visitors can enjoy 
displays of free-flying birds of prey, close viewing of unique and rare animals in the nocturnal house 
and innovative interpretation of Australian deserts.  
�

NT Tourist Attractions : Winner: Deckchair Cinema 
The Deckchair Cinema is a majestic open air cinema situated on the Darwin Harbour. Operating seven 
nights a week from mid April to mid November, the cinema screens a diverse range of Australian, 
foreign, popular, classic and family friendly films.  
�
�

NT Festivals & Events  
Winner: Finke Desert Race Inc. - 2008 Tattersall's Finke Desert Race 
The Tattersall’s Finke Desert Race is considered the jewel in the crown of off-road racing for cars and 
bikes. It features a two day 450 km dash from Alice Springs to Aputula (Finke) and return, attracting 
in excess of 600 competitors and 12,000 spectators. Visit the Finke Desert Race's website. 
NT Ecotourism 
Winner: Alice Springs Desert Park 
The Alice Springs Desert Park showcases the natural and cultural environment of Central Australia in 
three stunning habitats. Professional guides, including local Aboriginal people, share stories of the 
plants, animals, geology and people of the Australian deserts. Visit Alice Springs Desert Park's 
website. 
Heritage & Cultural Tourism 
Winner: Lord's Kakadu & Arnheland Safaris 
Lord’s Safaris specialises in outstanding luxury getaways with exceptional service and facilities. 
Operating in Kakadu, Arnhem Land and The Kimberley, guests have access to a range of iconic 
attractions and destinations, including Koolpin Gorge and Bamurru Lodge Safari Camp. Visit Lord's 
Kakadu & Arnhemland Safari's website.  
�
�
�
1. Tasty Grub at Prison:  After winning two TCWA State Tourism Awards the  
     celebrations continue at Fremantle Prison.  Now visitors can enjoy tasty ‘gruel and  
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     grub’ with the opening of the new Convict Cafe.  The Cafe offers themed treats  
     such as ‘Burglar Burgers’, ‘Catalpa Cakes’ and ‘Moondyne Milk Shakes’. Dinner  
     packages, school lunch packs and corporate catering are also available. 
�
�
�
�
�
�
�
�
 

 

2: The Athena's South Australian Cruises: A 600-passenger luxury liner now offers cruises out of 
Adelaide, providing visitors with a unique way to see more of South Australia.  The Athena cruise ship 
gives tourists the chance to cruise the State's stunning coastlines as well as Gulf St Vincent and 
Spencer Gulf. Originally a transatlantic liner, the 16,200-tonne Athena features a wrap-around 
promenade deck, traditional wooden deck chairs, a pool, fitness centre, five bars and lounges, a casino, 
library, boutiques, cinema and formal and casual restaurants. Owned by Classic International Cruises, 
the Athena launched its maiden season in South Australia in February this year. Bookings are now 
open for the Athena's 2009-10 season, which includes several return cruises from Adelaide, including a 
"Two-night Tempter" cruise, a cruise that visits Kangaroo Island, and one which visits both Kangaroo 
Island and Port Lincoln. To enquire about the Athena cruises, contact Proud Australia Holidays 
National Cruise Booking Centre on (08) 8311 1196 or Toll Free on 1300 854 897. 
�
�
�
�
,/11'� WFTGA Culture as a Unifying Guide, Tallinn, Estonia  from 30th January to 4th February 2011: 
For further details see: www.tgy.ee 
 

Tourism Futures Conference to be held in August 2009 
The Tourism Futures National Conference has been announced for 17-19 August 2009 and will be 
held at the Surfers Paradise Marriott Resort & Spa. Tourism Futures covers key issues impacting the 
whole of the tourism industry. This year the conference theme is ‘Redefining the Future’. To find out 
more, visit www.tourismfutures.com.au. 

Heading to Alice Springs  
Plans are well underway for the 9th annual Australian Regional Tourism Convention. Central Australia 
is delighted to be hosting the event and your co-hosts, Tourism NT and Tourism Central Australia, 
have already commenced planning. The Convention will be held from 31st August to the 4th of 
September 2009 in Alice Springs. As the details for the program are formalised, they will be added to 
the website. 
The program will continue on from last year’s discussions, focusing on Protecting the Past with Future 
Plans, seeking to provide a forum for information exchange to support regional tourism growth. The 
location provides a perfect opportunity for blending a nationally relevant regional tourism program 
with the opportunity to examine at a practical level the first hand impacts and solutions in one of 
Australia’s first solar cities. 
This year, as with previous Conventions, the range of speakers is wide and varied. The website will be 
updated with biographical information as more speakers confirm their availability for the Convention. 
See the 2009 home page for full details. 
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http://www.regionaltourism.com.au 
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Info Story / Update  
A letter from Anne Bottomley PTGAA 
 
Australia must be one of the few countries in the world that does not have mandatory licensing for its 
tour guides.  The government spends an enormous amount on  advertising our wonderful country as a 
fantastic tourist destination but then lets itself down by its lack of skilled  and licensed professionals to 
support its claims.     
Many more countries are now opening up as tourist destinations and what they have to offer is 
outstanding.   If Australia wants to keep up with the competition it cannot continue to rely on it’s 
‘she'll be right, mate’ industry driven attitude.   We are far away and to draw tourists here we must be 
better than the best. 
I recently had the opportunity to travel on a most wonderful organised tour by privately chartered jet 
to the Maldives, Kenya, Libya, Morocco, Jordan, India and Macau. In all of those countries Tour 
Guiding is a highly respected and skilled profession.    We had fantastic guides for all of our tours.  
Their English was perfect, their knowledge and interpretation of history was outstanding.   All were 
licensed guides. 
In Libya and Jordan tourism security and comfort is paramount.  In Libya our two luxury buses were 
accompanied where ever we went by 2 tourism security vehicles, 4 officers to a car.   On our journey 
out of Tripoli to visit  the Roman City of Leptis Magna we travelled the 120 km at 140 km ph along the 
highway, led by a police car with its siren blaring that edged other vehicles out of the way to allow us 
to pass along unheeded.   It was a very exciting ride. 
In Jordan the armed Security Officers rode with us on the buses on the three hour journey to the 
hidden city of Petra.   
 
I questioned all of our guides.   All had passed exams and were required to attend professional 
development activities during the year.   They received their licenses on graduation and these have to 
be renewed every two years.  
In Libya they are licensed according to whether they are Site, Local or Country guides.   They can 
train for one or all areas as they wish and are licensed accordingly.    It is under these categories that 
I personally believe we should accredit our guides in Australia. 
 
On my return I was interested to learn from Peter Wagner that,  in an effort to stamp our illegal and 
poor quality guiding , the World Federation of Tourist Guide Associations  (WFTGA) is promoting an 
“Is Your Guide Qualified” campaign throughout the world.    Tourists will  be asked to put this  
question to the guides that lead them on tours.    In Australia we have the Guides of Australia 
Accreditation program that is the only true proof that a guide is a competent and skilled professional.   
If it is  made mandatory for all Tour Guides in Australia to achieve this status  then our guides can 
truthfully answer to the question , "Yes, I am a qualified Guide"  and Australia will be equal to the best 
the world can offer. 
Happy Guiding, 
   
Anne 
 
------------------------------------------------------------------------------------------------------ 
 
 
Peter Wagner IATM (PR) states concern also 
�
Like GOA, WFTGA's members (with rare exceptions) are not the individual guides, but the 
associations they belong to: 
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"The World Federation of Tourist Guide Associations (WFTGA), of which GOA is a member, 
represents 100,000 guides world-wide through the membership of guide associations from 47 
countries.  22 of those countries were strongly represented at an International Tourist Guide 
Conference in Bali this year." 
 
The WFTGA banner did indeed begin life with the question "Is Your Tourist Guide Licensed?".  But in 
some member countries, including UK and USA, licensing is not mandatory.  In the UK, for example, 
the Blue Badge course is so intensive that the reputation of Blue Badge guides is sufficient to persuade 
tour operators to ensure they are using a Blue Badge guide.  That means the guides have the operators 
on their side.  Tour operators, and the local tourism authority, always have a representative present at 
the final assessment of students of the Blue Badge Guide course. 
 
Since in the UK and USA guides are not licensed, World Fed's Executive Board decided that the 
question on the banner should read: "Is Your Guide Qualified?" and that is what the current design 
shows. 
 
The Board of GOA could ask the Board of WFTGA if in our situation, we could use the word 
"Licensed" instead of "Qualified", to add strength to our lobbying of our do-nothing bureaucracy.   
Regards 
Peter 
�
�
�
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